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DirecTraffic Center® 

~~~ ® 
• Please complete the fields below to create new search listings . 
• Your new search listings will be submitted to Overture for editorial review, which normally takes 3-5 business days. 

Increase Click-Throughs: Include your search term In the Utle and description. 
[J Sites with Adult Content (e.g., X·rated) must check this box. 

Note: Submil your new listings soon to avoid losing your wone.lf you stay on this page for 30 minutes, you wil be automatically 
702 ... logged out. C 704 
~ Search Term (e.g. sofa) URL: ::otI 

1. I ~11f9.~J~v~htt;P::/IwNw=::.~xyz~.co~m~)~~~=::J 
708 \ 710 ~ 712 PefB~ Sofas Online.) - 706 

(I I 

; - Sea-reh-Term - - -CUlre~-Bid - --SIdS -~ Pe~i.~$t~~s from one of the world's larges! online furniture stores.) 
: Suggestion Tool: Tool: (e.g. 9) : : ____ ~ _________ ~ ___________ ~ l ~ ~ 

CJ Copy litIe. desaiption. URL and bid from preo;iou. ising 

Search Term (e.9. sofa) 2.Li ____________________ ~ 

; -SearCt; fe~ - - -Cu-rrentBici - - - SidS: - ; 
: Suggestion Tool: Tool: (e.Q.['29) : 
'[5IJ tID 1ilW' 1 __________________________ J 

t:I Copy ~tie, cesaiption, URL and bid from pr9\'iwslsling 

Search Tenn (e.g. sofa) 
3.'~ ____________________ ~ 

; -Sea-r;h-Temi - --CUrrent-Bid - - - Sid$: - : 
: Suggeslfon 1001: lOol: (e.Q."['29) : 

:--- -~- --- -----~- --- ---~ -~ 
CJ Copy tiUe, desaiptiOn. URL and bid fmm preo;iOUs isling 

4. [,s:ea:r:ch:T<:erm:::(:e.:9:. s:o:fa:) ====::J 

; -seaib-ie~ - --CU-~Bid - - - Bii1S: - ; 
: Suggestion 001: ~ (e.Q,D.29) : 
'[SjJ iii ruHil' I ___________________________ J 

lCONTINUE ADDING LISTINGS WITH THIS INFORMATION I 
ICONTINUE ADDING LISTINGS FROM A BLANK FORM I 
II'M DONE ADDING LISTINGS I 
ICANCEL I 

~:httP:ltwww.xyz.com) 
iht1p» 

Pe:BUY Sofas Online.) 

" 714 
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Select an existing category or create a new category to add the selected search listing(s) to. 
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804 808 

Error: You have already created a category with this name. 
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DirecTraffic Center® 

Edit Listings 
Make changes to your listings individually, or use Quick RII to change a field or multiple fields across all listings displayed. We 
recommend you use Quick Fill first and make changes to individual tistings second. 
Note: Submit your changes soon to avoid losing your wOlk.lf you stay on this page for 30 minutes, you win be automatically 

~~ 9J8~m 
900 ~v- Quick Fill 

Use this 10 make global changes to your displayed 
Nstilgs. Fields left blank win not incur charges. 
Category: 

902 -I-- I'tt-L.-___ ...!.�.:,J: I 

!aUICKFlllALl 1:1 :::: 
... 

URL: ) 

TItle: 

Description: 

I 
1. Search Tenn: -.... 924 URL: DELETE llilS LISTING ~ 181 

10 disc cd changer 910 912 914 916 Ih~tlwlw!.icwhitneycomlcatsUbDicjhtmI?CATlD=73662 I 
Category: ,908 TI;;;ltIe[i: . .,.".",..,..""..,.,....=== _______ --, 
,!~~~nl~ -1- _ ! : Ij __ l ___ ). __ ~_ , D;.:!~:=Dc;~:.r:phrl:_=·o~n~~at-JC-w_:_::_hitn'":'e-v.-com_:_~--::---;--:-_:_~-,I8) 
: CUBidrret\t ~~;! i~ <;3~t Cug~nl ;: IJC Whitney is the wor1d's largest catalog supplier 01 au1o, truck. IJ 
I' . . . fool: . I motorcyde, SUV. and sport compact parts and acoessones. ~ 
: _ S.O! __ ~~~ __ $,;13 __ ~.~o ___ !.B! ______ ~ 

2. Search Tenn: URL: DELETE llilS LISTING ~ 181 
10 disc changer lht1p:ll'l!wwitWhitn~comlcatsubJljc,jhlml?CATlD=73662 I 
Category: Tinltl;q-;e;7: ==-:::-T,.-m===-----------, 
!Etectronics I ·1 ~\C~O~Ch~an~ge::.:!rs~al~J:!<.C.!!W!!!hi1n!.lle""y.~com~----------'I 
,- •• -------------------------, Descrip~oo: : CUlTenl Current C~ri C~nt Cuc,3nt N~:'" IJ~C~Wh~i~tne;;,;;Y":-is-::the-Wll--:~-=d'S'":'lary-8-:-st-ca-:-ta7"'log-su-p-pl:-le-r o1-:-au"--:'"'to'":', tru-ck-:-.-~Ll 
,Bid: 'IBid: #2 Bid: 113 Bid: feol: Bid: I motorcydB, SW, and sport canpad parts and accessories. ~ 
: _ ~O! __ ~~~ __ ~ 1,.2 __ J·1~ ___ !:B:! ___ g ~ 

3. Sew Tenn: URL: DELETETHtSLISTING" til 
1 OOOW I ht!o:t1Wlw/ jcwhillley,comlcatsubojCJIMJ11CATlD=I3662 I 
Category: flUe: 
IElectronics I : 1 n\CiilO:"q:r:han=. g:::e=rs':1at:O:JC""Wmh""i1n:::e::7y.com=-----------,1 
; Cu'"rreni -enl -C~rt- -e~rre~ --C;Wint --N~ - ~ ~;.;.;;;;.~cn:;;.~.:.~;;;;o;;;n:-:-. -the--:-r1d-:-' -:-I--t -tal~~~-:-· -of-:-aut--tJu-d<-:---"1!n n 
: Bid: " Bid .2 Bid: #3 Bil: f,!.,,: Bid:: lmotorcyd~ ~w. :d s~ ~ct ~SUa':td ~~sSO~9s.· F-l 
: _ !O! __ _ $~~ _ _ $.: 1J __ ~.~~ ___ 00 ___ g ~ .. 

5. Search Tenn: URL: DELETE THIS LISTING" 181 
12 volt air conditioner \ ht!o:J!y.w,ypyhitn~ comJcatsubpjc jhlml?CATlDq3662 I 
Category: TIj7ltl<i;e:7:-.:==-;;o;==== ________ -, 
!Electronics I : 1 I~C7D~C~ha;::ngl:l'm!Ll!!at~JC>!..W!.!!h.l!litni.llie:l.:y.com~ ________ -J1 

Desaiption: 

( CANCEL ) \..;;,;=;';";;;~F.J 

~ Manage Bids I ~ I Manage Lis~n9s I Monev Manager I Support Center I Power Manager 

FIG. 9 926 
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This is your confinnalion page. Please print this page for your records. 

1002 Delete listings 

~ Search Term 

leather bomber jackel 

leather coat 

Bid Changes 

Search Term 

all leather jacket 

biker jacket 

cutlery 

discount leather jacket 

fillet knife 

Modified Listings 

Search Term 

fishing 

fishing knife 

fishing links 

( 1004 

URL ~ 

http://www.shopross.com/cataiog3051.htrnJ 

httpJ/www.shopross.com/cataiog30S1.htrnI 

URL 

http://www.shopross.com/catalog3051.html 

http://www.shopross.com/catalog30S1.html 

http://www.shopross.com/catal0g2998.html 

http://wNN.shopross.comlcatalog30S1.html 

http://wNN.shopross.comlcatalog2998.html 

URL 

httpJ/www.shopross.com/catalog3051.hImJ 

http://www.Shopross.comlcatalog3051.htmJ 

http://www.shopross.comlcatalog2998.html 
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1006 

Current Bid j 
SO.02 

$0.02 

SO.05 

$0.03 

$0.05 

Current Bid 

SO.10J 

$0.05J 

$0.01 

Main I Manage Bids I Reports I Manage Uslings I Maney Manager I Support Center I Pawer Manager 
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and URLs, and manage listings by category. View and select listings to update tilles. descriptl 
BID I LISTINGS I STATISTICS 1110 Items to display per page: UQ[] [!) 

I ADD TO CATEGO"'Y I I I EDIT LISTING I I 

SELECT ALL Seardl Term URL Title 
ON PAGE == 8 1.iJ\!.I 

Descripbon category 

Vim. ShopR ..... AII'-.... • ShopIkjhl.aShopRoss, fealuringprodllClslutil 
100 ilileatherjacket uRi.' Jar:'u;t;sr:l".$," ..... ICI ~:~oV!~~"r:.~i~~~':~'& jackel 

--- --~--- -- - - - - -- ---- -- ••••••••••••• -- -- -- •••••• -•••••• - 's"hQp ilg"hiii!>hOpIl:Osi,&-'--p.arudi~-· -- .. -- ------- ----
200 bllcerjackel ~~ j!:~OS$forLea1herBiker :cn~~cNetfisliJi,"i'~1~,~"& jackel 

••••• _ ••• __ •• _._. _ ••••••• _____ ._._ ••••••••••••••.....•••••••••••••••••••....•.•... k!!, ........... _ ....... . 
300 cutI.", Vlr-N FisIting& HIrtingKnil'lls, FiIIIng&HunIingKrives l.4ullilools I<n~e 

-, URI. Muttitools • .. ~ .. 0'" d~~il~;u.;;··· ~iw" ·S~ R~ i~ ~;~~~ .... ·si.j~righfai ShOp·Ro$i,iiaiuiDigpi(.jiirSsuch·········· -j~~'" 

... ? ...... !~~!~ ........... U_~_ ••• a.~.~ .................. ==:'~~e~j~:!~;:~~ ................. . 
soD filet knife ~~ ~~HlI1IiJ1gKniveS, Fishing4Hunl!ngKnives,t.luItitllob knife 

600 I\$hlng 
Vlr-N FIShing & HlJ1Img Knives, 
URL MulIitoW Fl5IJing & Hunting Knives. t.lulbtools 

VIEW Fishing & HlJIting Knives. 
URL MulitDoIs 700 fishing knWa Fishing & Huniing Krives, t.lultilools lo1i1e 

.............. -.-_ .............. _-- ........... ---_ ... -_ ..... -----_ ... -... ----_ .. _--- .. ------ ........ --_ ...... __ ................ -._-------
SOD VIEW Shop Ross fllf FisI'dng Unks and ~ .... Ross for F""~ Uris and t.1o" 

URL More ~"'I' --." ---------- -- -_. -- -- ----- --- ----- ------ -- -- -- .. --- -- ...... --- ---- -- -- ----- -------- -- -- -- .. _---- ... -------- -- ----
gOo knlfl VIEW Fishing & Huntilg Knives, 

URL Multi100ls FOhi"l & Hunting Krive$, MuRiloois knife 

1000 leather VIEW Shop RtS for Cool Leather 
URl Jad<e15 Silap Ross lot Cool Lealher Jaclel> j~el 

------ ... __ •• -.... -. -- .--_ .. ---- -- ---- .... -- _. _ ... --- -- ---- -- -- _ ... _-- _ .. ----.o ... ____ . ________________ -__ -__ .. _ .... __ 
1100 INth.r bornbot' VIEW Shop Ross for Leather Banber SIlop Ross IotLeatho, Bomber Jactets 

jael URL Jac:1<et5 'e.:her 
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You have chosen to bid the listings you selected to the top of the search results. The higher your position in the search results, the 
more dicks your listings are likely to receive. Bid to Top allows you to move search listings to the top position quickly and easily. 
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SYSTEM AND METHOD ALLOWING 
ADVERTISERS TO MANAGE SEARCH 
LISTINGS IN A PAY FOR PLACEMENT 
SEARCH SYSTEM USING GROUPING 

RELATED APPLICATIONS 

2 
using other general purpose search engines. Because of these 
affiliate agreements and similar arrangements, an advertis­
er's web site, ifbid highly enough, may be seen by as many 
as seventy-five percent of Internet users. 

An advertiser wishing to attract searchers to his web site 
as potential customers for the advertiser's goods and ser­
vices thus has an incentive to position his search listing 
relatively high in the search results. An advertiser may enter 
bids on many search listings. For search listings which are 

This application is a continuation of application Ser. No. 
091994,912, filed Nov. 13, 2001 now U.S. Pat. No. 6,826, 
572, pending, which application is incorporated herein in its 
entirety by this reference. 

COPYRIGHT NOTICE 

10 closely related to the content of the advertiser's web site, the 
advertiser might place relatively large bids. For less closely 
related search listings, the advertiser might place smaller 
bids. A number of strategies have been developed by adver­
tisers to increase traffic to advertiser web sites in this A portion of the disclosure of this patent document 

contains material which is subject to copyright protection. 15 

The copyright owner has no objection to the facsimile 
reproduction by anyone of the patent document or the patent 
disclosure, as it appears in the Patent and Trademark Office 
patent file or records, but otherwise reserves all copyright 
rights whatsoever. 

mauner. 
Similarly, pay for placement search systems have devel­

oped tools to help the advertisers manage their bids and 
attract traffic. Overture Services, Inc., operating a system at 
www.overture.com. has presented advertisers with a stan-

20 dard bidding page accessible over the world wide web. 

REFERENCE TO CD ROM APPENDIX 

A compact disc appendix is included containing computer 
program code listings pursuant to 37 C.F.R. 1.52(e) and is 
hereby incorporated by reference in its entirety. The total 
number of compact discs is 1 including 30,071 files and 
96,227,410 bytes. The files included on the compact disc are 
listed in a file entitled "dir_s" on the compact disc. Because 

Currently available web sites allow an advertiser to add 
search listings to the system. However, the conventional 
system neither allows grouping the search listings in the 
categories nor allows for mass update of the search listings 

25 by single operation. 

of the large number of files contained on the compact disc, 
the required listing of file names, dates of creation and sizes 30 

in bytes is included in the file dir_s on the compact disk and 
incorporated by reference herein. 

BACKGROUND 

Accordingly, there is a need for an improved system and 
method for managing listings in a pay for placement system. 

BRIEF SUMMARY 

By way of introduction only, the present embodiments 

The Internet provides many databases of information 
accessible for searching and receiving information. Pay for 
placement database search systems have been developed in 
which advertisers bid on the placement of their listings in 
search results returned to a searcher in response to a world 
wide web query from a searcher. Each advertiser's listing 
includes a search term and a bid amount. In some 
embodiments, each advertiser's listing includes a title, 
descriptive text and a clickable hyperlink or uniform 
resource locator CURL). The database of search listings 45 

stores many such listings, each associated with an advertiser. 
Upon receipt of the query, the database is searched and 
listings having a search term matching the query are for­
matted for display to the searcher as search results. 

provide a method and system for a pay for placement 
database search system. The method and system include 
grouping and querying, one or more search listings associ­
ated with an advertiser, providing the advertisers an ability 

35 to simultaneously modifY plurality of search listings. The 
advertisers also possess means to search the categories and 
gather statistical data for entire category. 

The foregoing discussion of the preferred embodiments 
40 has been provided only by way of introduction. Nothing in 

this section should be taken as a limitation of the claims, 
which define the scope of the invention. 

BRIEF DESCRIPTION OF THE DRAWINGS 

FIG. 1 illustrates a navigation map in the search listing 
management system in a pay for placement search system; 

FIG. 2 is a block diagram of a pay for placement database 
search system; 

The advertisers adjust their bids or bid amounts to control 
the position at which their search listings are presented in the 
search results. The pay for placement system places search 
listings having higher-valued bids higher or closer to the top 

FIG. 3 is a flow diagram that illustrates the functionalities 
50 of various interfaces in the search listing management 

system; 
FIG. 4 is a state diagram showing operations performed in 

the Manage Category choice and in the List View, the Bid 
View and the Statistics View; 

FIG. 5 is a screen shot of one embodiment of a 'Manage­
Categories Interface Page' this interface demonstrates the 
functionality that is used to create, name, and delete a 
category. 

of the search listings. Other rules may be applied as well 
when positioning search listings. For example, a more senior 55 

listing will be positioned or ranked higher than a junior 
listing for the same search term and same bid. Higher-ranked 
listings are seen by more searchers and are more likely to be 
clicked, producing traffic of potential customers to an adver­
tiser's web site. 

The searcher is presented with search listings according to 
the bid amounts. The search listings may extend over several 
screens or pages when formatted for viewing. As a result, 
higher positioned search listings are much more likely to be 
seen by the searcher. Moreover, some pay for placement 65 

systems have affiliate agreements whereby some of their 
highest-bidded search listings are presented to searchers 

FIG. 6 is a screen shot of one embodiment of a 'Popup 
60 Interface Page' that is displayed as a confirmation page prior 

to deleting a category; 
FIG. 7 is a screen shot of one embodiment of a 'Add 

Listing Interface Page', which illustrates how the listings are 
added to the system; 

FIG. 8 is a screen shot of one embodiment of a 'Add-to­
category Interface Page' representing how a listing is added 
to a category; 
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FIG. 9 is a screen shot of one embodiment of a 'Edit­
listings Interface Page', which demonstrate a way to modify 
certain attributes of a listing; 

FIG. 10 is a screen shot of one embodiment of a 'Edit­
Listings-receipt Interface Page', pointing to receipt dis­
played in response to a list modification; 

FIG. 11 is a screen shot of one embodiment of a 'Listings 
wide Search', which is a typical Query page in the Listing 
View; 

FIG. 12 is a screen shot of one embodiment of a 'Query 
Criteria Selection Interface Page', which is a typical Query 
page in the Bidding View; 

FIG. 13 is a screen shot of one embodiment of a 'Bidding 
Time span Selection Query Interface Page', which is a 
typical Query page in the Statistics View; 

FIG. 14 is a screen shot of one embodiment of a 'Bid­
to-top select Interface Page' wherein the advertiser is able to 
bid all or some of the listings to the top; 

4 
of client computers 216 such as a searcher computer and an 
advertiser computer, all of which are connected to a network 
such as the Internet 214. The network 214 will be hereinafter 
generally referred to as the Internet. Although the system 
and method of the present invention is specifically useful for 
the Internet, it should be understood that the client comput­
ers 216, advertiser web servers 204, account management 
server 206, and search engine web server 208 may be 
connected together through one of a number of different 

10 types of networks. Such networks may include local area 
networks (LANs), other wide area networks (WANs), and 
regional networks accessed over telephone lines, such as 
commercial information services. The client and server 
processes may even comprise different programs executing 

15 simultaneously on a single computer. Advertiser web server 
204, account management server 206, and search engine 
web server 208 and their associated storage device comprise 
a pay-for-placement database search system 202 as 
described herein. 

FIG. 15 is a screen shot of one embodiment of a 'Bid 20 
The client computers 216 can be conventional personal 

computers (PCs), workstations, or computer systems of any 
other size. Each client 216 typically includes one or more 
processors, memories, input/output devices, and a network 
interface, such as a conventional modem or network inter-

Statistics Timeframe Query Interface Page', which IS a 
typical Query page in the Bidding View; 

FIG. 16 is a screen shot of one embodiment of a 'Numeric 
Comparison Operation Criteria for Bidding Interface Page', 
which displays the numeric comparison operators for Bid­
ding Queries; and 

FIG. 17 is a screen shot of one embodiment of a 'Statistics 
Wide Search Interface Page' Bidding Interface Page', which 
displays a typical Query in the Statistics View. 

DETAILED DESCRIPTION OF THE 
PRESENTLY PREFERRED EMBODIMENTS 

Referring now to the drawing, FIG. 1 illustrates the 
navigation map of a search listing management system 
which is referred to herein as "Power Manager." Power 
Manager may be implemented in a pay for placement 
database search system as described below in conjunction 
with FIG. 2. In the Power Manager tab 102, the advertiser 
can either choose to add search listings 104 or to Manage 
Categories 106. From Manage categories, the advertiser can 
go to Bid View 110. From Bid View, the advertiser can go 
to both Listings View 108 and Stat View 112, which pro­
vides statistics about search listings. While in one view, the 
advertiser can navigate to any of the other two views. All 
three views have ability to edit categories and add listing 
114, All three Views have ability to take the advertiser back 
to Manage Categories page. 

FIG. 2 is a block diagram of a pay-for-placement search 
system 200. FIG. 2 is an example of a distributed system 200 
configured as client/server architecture used in one embodi­
ment of the present invention. A client is a member of a class 

25 face card. The advertiser web servers 204, account manage­
ment server 206, and the search engine web server 208 can 
be similarly configured. However, advertiser web servers 
204, account management server 206, and search engine 
web server 208 may each include many computers con-

30 nected by a separate private network. 
The client computers 216 can execute web browser 

programs, such as the NAVIGATOR, EXPLORER, or 
MOSAIC browser programs, to locate the web pages or 
records stored on advertiser server 204. The browser pro-

35 grams allow the users to enter addresses of specific web 
pages to be retrieved. These addresses are referred to as 
Uniform Resource Locators, or URLs. In addition, once a 
page has been retrieved, the browser programs can provide 
access to other pages or records when the user "clicks" on 

40 hyperlinks to other web pages. Such hyperlinks are located 
within the web pages 30 and provide an automated way for 
the user to enter the URL of another page and to retrieve that 
page. The pages can be data records including as content 
plain textual information, or more complex digitally 

45 encoded multimedia content, such as software programs, 
graphics, audio signals, videos, and so forth. 

In one embodiment, client computers 216 communicate 
through the network with various network information 
providers, including account management server 206, search 

50 engine server 208, and advertiser servers 204 using the 
functionality provided by a HyperText Transfer Protocol 
(HTTP), although other communications protocols, such as 
FTP, SNMP, TELNET, and a number of other protocols 
known in the art, may be used. Preferably, search engine 

or group that uses the services of another class or group to 
which it is not related. A server is typically a remote 
computer system that is accessible over a communications 
medium such as the Internet. The client process may be 
active in a second computer system, and communicate with 
the server process over a communications medium that 
allows multiple clients to take advantage of the information­
gathering capabilities of the server. Thus, the server essen- 60 

tially acts as an information provider for a computer net­
work. 

55 server 208, account management server 206, and advertiser 
servers 204 are located on the World Wide Web. 

As discussed above, at least two types of server are 
contemplated in the illustrated embodiment. The first server 
contemplated is an account management server 206 com­
prising a computer storage medium 220 and a processing 
system. A database is stored on the storage medium 220 of 
the account management server 206. The database contains 
advertiser account information. It will be appreciated from 
the description below that the system and method described 
herein may be implemented in software that is stored as 
executable instructions on a computer storage medium, such 
as memories or mass storage devices, on the account man-

The block diagram of FIG. 2 therefore shows a distributed 
system 200 including a plurality of advertiser web servers 
204 and associated database 224, an account management 65 

server 206 and associated database 226, and a search engine 
web server 208 and associated database 228, and a plurality 
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is executed. In one embodiment, the amount bid by an 
advertiser comprises a money amount that is deducted from 
the account of the advertiser for each time the advertiser's 
web site is accessed via a hyperlink on the search result list 
page. Alternatively, the amount bit may comprise any eco­
nomic value given by the advertiser. A searcher clicks on the 
hyperlink with a computer input device to initiate a retrieval 
request to retrieve the information associated with the adver­
tiser's hyperlink. Preferably, each access or click on a search 

agement server 206. Conventional browser programs, run­
ning on client computers 216, may be used to access 
advertiser account information stored on account manage­
ment server 206. Preferably, access to the account manage­
ment server 206 is accomplished through a firewall, not 
shown, which protects the account management and search 
result placement programs and the account information from 
external tampering. Additional security may be provided via 
enhancements to the standard communications protocols 
such as Secure HTTP or the Secure Sockets Layer. 

The second server type contemplated is a search engine 
web server 208. A search engine program permits network 
users, upon navigating to the search engine web server URL 

10 result list hyperlink will be redirected to the search engine 
web server 208 to associate the "click" with the account 

or sites on other web servers capable of submitting queries 
to the search engine web server 208 through their browser 15 

program, to type keyword queries to identifY pages of 
interest among the millions of pages available on the World 
Wide Web. In a preferred embodiment of the present 
invention, the search engine web server 208 generates a 
search result list that includes, at least in part, relevant 20 

entries obtained from and formatted by the results of the 
bidding process conducted by the account management 
server 206. The search engine web server 208 generates a list 
of hypertext links to documents that contain information 
relevant to search terms entered by the user at the client 25 

computer 216. The search engine web server transmits this 
list, in the form of a web page, to the network user, where 
it is displayed on the browser running on the client computer 
216. One embodiment of the search engine web server may 
be found by navigating to the web page at URL http:// 30 

www.overture.com/. 
Search engine web server 208 is counected to the Internet 

214. In one embodiment, search engine web server 208 
includes a search database including search listing records 
used to generate search results in response to user queries. 35 

In addition, search engine web server 208 may also be 
connected to the account management server 206. Account 
management server 206 may also be connected to the 
Internet 214. The search engine web server 208 and the 
account management server 206 address the different infor- 40 

mati on needs of the users located at client computers 216. 
For example, one class of users located at client comput-

identifier for an advertiser. This redirect action, which is not 
apparent to the searcher, will access account identification 
information coded into the search result page before access­
ing the advertiser's URL using the search result list hyper­
link clicked on by the searcher. The account identification 
information is recorded in the advertiser's account along 
with information from the retrieval request as a retrieval 
request event. Since the information obtained through this 
mechanism conclusively matches an account identifier with 
a URL in a manner not possible using conventional server 
system logs known in the art, accurate account debit records 
will be maintained. The advertiser's web site description and 
hyperlink on the search result list page is accompanied by an 
indication that the advertiser's listing is a paid listing. Each 
paid listing displays a cost to advertiser, which is an amount 
corresponding to a price-per-click paid by the advertiser for 
each referral to the advertiser's site through the search result 
list. 

A second class of users at client computers 216 may 
comprise searchers seeking specific information on the web. 
The searchers may access, through their browsers, a search 
engine web page residing on web server 208. The search 
engine web page includes a query box in which a searcher 
may type a search term comprising one or more keywords. 
Alternatively, the searcher may query the search engine web 
server 208 through a query box hyperlinked to the search 
engine web server 208 and located on a web page stored at 
a remote web server. When the searcher has finished enter-
ing the search term, the searcher may transmit the query to 
the search engine web server 208 by clicking on a provided 
hyperlink. The search engine web server 208 will then 
generate a search result list page and transmit this page to the 
searcher at the client computer 216. 

The searcher may click on the hypertext links associated 
with each listing on the search results page to access the 
corresponding web pages. The hypertext links may access 
web pages anywhere on the Internet 214, and include paid 
listings to advertiser web pages located on advertiser web 

ers 216 may be network information providers such as 
advertising web site promoters or advertisers having adver­
tiser web pages located on advertiser web servers 204. These 45 

advertising web site promoters or advertisers may wish to 
access account information residing in storage on account 
management server 206. An advertising web site promoter 
may, through the account residing on the account manage­
ment server 206, participate in a competitive bidding pro­
cess with other advertisers. An advertiser may bid on any 
number of search terms relevant to the content of the 
advertiser's web site. In one embodiment, the relevance of 

50 servers 204. In one embodiment, the search result list also 
includes non-paid listings that are not placed as a result of 
advertiser bids and are generated by a conventional World 
Wide Web search engine, such as the INKTOMI, LYCOS, or 

a bidded search term to an advertiser's web site is deter- YAHOO! search engines. The non-paid hypertext links may 
also include links manually indexed into the database by an 
editorial team. Most preferably, the non-paid listings follow 
the paid advertiser listings on the search results page. 

In another embodiment, the users at client computers 216 
may access the web site of other web service providers 

mined through a manual editorial process prior to insertion 55 

of the search listing containing the search term and adver­
tiser web site URL into the database. In an alternate embodi­
ment of the present invention, the relevance of a bidded 
search term in a search listing to the corresponding web site 
may be evaluated using a computer program executing at the 
processor of account management server 206, where the 
computer program will evaluate the search term and corre­
sponding web site according to a set of predefined editorial 
rules. 

60 affiliated with the operator of the pay for placement search 
system 200. Under affiliate agreements, search queries 
entered by the users at the client computers 216 using web 
pages of the affiliated web service providers are also passed 
to the search engine web server 208. The search engine web 

The higher bids receive more advantageous placement on 
the search result list page generated by the search engine 208 
when a search using the search term bid on by the advertiser 

65 server 208 produces pay for placement search results as 
described herein. Some of the pay for placement search 
results are passed back to the user at the client computer and 
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combined with other search results to form query results. 
Under an affiliate agreement, the pay for placement search 
results may be positioned in any suitable location in the 
query results. If the user clicks on one of the pay for 
placement search results, economic value is generated for 
the pay for placement search system 200 or for the affiliated 
web service provider, or both. 

8 
Alternatively, by following a link from block 404 to block 

40S, the advertiser is placed in a position to enter the Listing 
View. In the Listing View, by following a link from block 
40S to block 416, the advertiser can select a set of listings 
for adding the listings to a category. This functionality is 
described in greater detail below in conjunction with FIG. S. 
By following a link from block 40S to block 414, the 
advertiser can search and edit the listings. These function­
alities are described in greater detail in conjunction with 

10 FIG. 9. The Listing View is displayed in greater detail in 
FIG. 11. 

Preferably, from the perspective of the operator of the pay 
for placement search system 200, under the affiliate agree­
ment the pay for placement search results are positioned or 
ranked near or at the top of the query results sent to the user. 
Search listings treated this way are referred to as premium 
listings. In one example, the premium listings are the top 
three search listings for a search term and are passed to the 
affiliated web service provider and displayed in the top three 15 

positions of the query results. A premium listing has an 
increased likelihood of being clicked by the user. In this 
manner, an advertiser's premium search listing will be seen 

The advertiser may also follow a link from block 404 to 
block 410. In this case, the advertiser is placed in a position 
to enter the Bid View. In the Bid View, by following a link 
from block 410 to block 420, the advertiser can select a set 
of listings for adding the listings to a category. This func­
tionality is described in greater detail in conjunction with 
FIG. S. By following a link from block 410 to block 41S, the 
advertiser can search and edit his listings. The Bid View is 
displayed in detail in FIG. 12. Furthermore, while in the Bid 
View, the advertiser can also bid a set oflistings to top. This 
functionality is described in greater detail below in conjunc-

by a larger number of searchers using the World Wide Web, 
increasing the traffic to the advertiser's web site. This 20 

increases the incentive for the advertiser to submit bids to 
position the advertiser's search listings as premium search 
listings, with a rank or position which will ensure display 
near the top of the query results. 

FIG. 3 is a key map diagram that illustrates the function­
ali ties of various interfaces in the Power manager. These 
functionalities are discussed in detail in following FIG. 
5-FIG. 17, and references are provided to the figures which 
represent the marked feature of the interface in more detail, 
for example 'Delete Category' functionality has a label FIG. 
6, since, that functionality is shown in detail in FIG. 6. The 
purpose of this FIG. 3 is to give at a glance an overview of 
functionalities of the Power Manager. 

FIG. 4 is a state diagram showing operations performed in 
the Manage Category choice and in the List View, the Bid 
View and the Statistics View. At various points in this 
description, an attempt is made to point the reader to the 
location identifier of the interface in FIG. 4. 

FIG. 4 illustrates a method to allow advertisers to manage 
search listings by grouping in a pay for placement database 
search system, along with operating states in a system in 
accordance with FIG. 2. At block 402, the advertiser logs in 
to the account on the account management system. The 
advertiser then makes a selection in regards to the next 
activity, one of which can be Add Listings activity. By 
following links from block 402 to block 406, the advertiser 
is placed in a position to add new listings to the system. The 
search listings entered by the advertiser will be stored in an 
Editorial Processing System (EPS) for review by editors. 
After review, the edited search listings are added to the 
search listing database with an 'all search listings' category 
and an 'unassigned listing category'. The Add Listings 
functionality is described in detail below in conjunction with 
FIG. 7. 

The advertiser can also select 'Manage Categories' option 
from the account management system by following links 
from block 402 to block 404. This places the advertiser in a 
position to manage the categories of search listings in the 
search database. This interface gives the advertiser the 
ability to switch between his various accounts using a 
drop down menu. This interface enumerates the name of the 
category and the number of listings in both unassigned and 
user defined categories. The advertiser can create, name, 
rename and delete a category from this interface. These 
functionalities are described below in greater detail in con­
junction with FIG. 5. 

tion with FIG. 14. 
Alternatively, the advertiser may follow a link from block 

404 to block 412. In this case, the advertiser is placed in a 
25 position to enter the Statistics View. In the Statistics View, 

by following a link from block 412 to block 426 the 
advertiser can select a set of listings for adding the listings 
to a category. This functionality is described in greater detail 
below in conjunction with FIG. S. By following a link from 

30 block 412 to block 424, the advertiser can search and edit the 
listings. The Bid View is displayed in detail in FIG. 12. 

FIGS. 5-17 are screen shots illustrating operation of a 
user interface to implement advertiser control of search 
listings in a pay for placement or other database search 

35 system such as the system 200 of FIG. 2. The embodiments 
of FIGS. 5-17 are illustrative only and many variations of 
the presentation of the functionality described herein may be 
substituted. However, components such as the account man­
agement server 206 of the search system 200 of FIG. 2 

40 preferably implement a user interface such as the illustrated 
user interface to allow advertiser control of advertiser search 
listings. The illustrated functionality may be implemented in 
one or more software code routines or applications operating 
on a processing device associated with a database and server 

45 system or other device. 
FIG. 5 is a screen shot of one embodiment of a 'Manage­

Categories Interface Page' wherein the heading 502 'manage 
categories' is selected because the user is at the junction 
specified in part 404. Under this interface page, an advertiser 

50 can switch between his various accounts using a drop down 
menu 504, which displays the details of each account of the 
advertiser such as Account ID, Account Name, Product, and 
Market. This interface page enumerates the name of the 
category at heading 506 and, number of listings in both 

55 unassigned and user defined categories at heading 50S. The 
advertiser can create a new category by entering the name of 
the category in input text box 510, and further rename the 
category by entering the new name at the input text box 514. 
The advertiser may select to delete a category by selecting 

60 a category from a drop down menu 512. Selecting "delete" 
from the drop down menu 512 directs the advertiser's 
browser to a pop up interface page, an example of which is 
shown in FIG. 6. Before the category gets deleted, the 
advertiser is required to confirm the delete action by clicking 

65 'DELETE' button at 602 in FIG. 6. 
In FIG. 7 the user is at the junction specified in part 406. 

The FIG. 7 is a representation of the add listings interface 
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used in a preferred embodiment of the present invention, 
which enables the advertiser to add search listings to the 
system. The add listings interface includes a text box 702, an 
input text box 704, an input text box 706, a suggestion tool 
708, a get current bid tool 710, a bid amount text box 712 
a continue button 716 and a continue button 718. In the 
illustrated embodiment, the advertiser is required to provide 
several parameters for this listing. The search terms param­
eter denotes the words of the listing that are compared with 
a received query from a searcher. For instance, in FIG. 7. the 
advertiser is attempting to enter a listing for a sofa. The 
advertiser will input word 'sofa' in the search term text box 
702. Then the advertiser will enter the URL for an advertiser 
web site where the sofa advertisement or other information 

10 
The 'Edit Listings' at positions 414, 418, 424 in FIG. 4 

illustrates a user's ability to modify listings. In FIG. 9, the 
quick fill box 900 located at the top portion of this interface 
allows the advertiser to modifY an attribute of multiple 
listings by specifying the value of the attribute at a single 
location. The advertiser selects a category for the quick-fill 
operation from a list of user defined categories in the drop 
down menu 902. The quick-fill functionality allows all the 
listings in that category to be modified with respect to a URL 

10 by providing an intended URL in text box 918. All the search 
listings in the selected user defined category will contain the 
modified URL when the advertiser clicks on 'Quick Fill All' 
button 924. The 'Title' text box 920 and the 'Description' 
922 text box can similarly be filled or populated for the 
selected user defined category. 

Alternatively, the advertiser may choose to modify the 
attributes of each listing individually by providing separate 
input for each category, by selecting a category from a drop 
down menu of categories 904. This interface provides the 
current bid for position for the top three positions, including 

is located in the input text box 704. Then the advertiser will 
enter an appropriate title for this listing in the input text box 15 

706. In the current example, an appropriate title would be 
'Buying sofas online'. Then the advertiser will input a 
detailed description of this item or other information in the 
input text box 714. The advertiser will also enter the bid 
amount in the bid amount input box 712. In one session, the 
advertiser will be able to add multiple search listings, and 
submit the added listings to the system. 

20 bid 908, bid 910 and bid 912, along with current bid tool 914 
to help the advertiser determine a new bid amount and enter 
the bid at bid entry box 916. After providing all the infor­
mation the advertiser can submit the input by clicking the The interface also makes available the search term sug­

gestion tool 708 that suggests a search term and get current 
bid tool 710 that identifies the top forty bids for the search 25 

term. As the name suggests, this interface is used to add 
listings to the interface. Once entered, a listing resides in a 
category in the system. The search listings entered by the 
advertiser will be stored in an Editorial Processing System 
(EPS) and the search listings will be reviewed by editors 30 

affiliated with the pay for placement database. After editorial 
review, the listing is added to the database of search listings 
and categorized in the 'all search listings' category and an 
'unassigned listing category'. For the ease of use, the 
interface allows the advertiser to copy the title, description, 
URL and bid from a previous listing by clicking on 'con- 35 

tinue adding listings with this information button' 716. 
Otherwise, the advertiser may choose to continue adding 
listings using a blank form by clicking on continue button 
718. 

'SUBMIT CHANGES' button 926. 
After submitting changes, a confirmation is provided to 

the user. FIG. 10 shows the edit receipt confirmation inter­
face with 'Search Term' 1002, URL 1004 and 'Current Bid' 
1006, after the modifications are submitted. 

In FIG. 11, the user is at the junction specified in position 
408 of FIG. 4. FIG. 11 shows a listings wide search page. 
The search page allows an advertiser to enter elements of a 
search query to search and organize the advertiser's search 
listings, including searching by category. The search page 
includes a drop down box 1102, a drop down box 1104, a 
text input box 1106, a drop down menu 1110, a numeric 
operator comparison drop down menu 1112, a input box 
1114. In FIG. 11, the interface displays a typical listings 
query page wherein drop down box 1102 enables the adver­
tiser to select either all listings or the listings in the user 

The ability to group listings facilitates the calculation of 
the performance metrics for a user defined category, wherein 
the advertiser can learn more about past performance of a 
category. The grouping ability further aids in predicting 
click traffic for a user defined category in the future, for 
example if market demand of certain kind of medications is 
increased then the manufacturer of the pharmaceuticals may 
want to raise his bid to bid to the top for all the medications 
in certain category. The top position is the most preferred 
position because the higher the position of the listing in the 
search results, the more clicks the listing is likely to receive 
and thereby boost the sale of the medication. 

Since all the listings reside in a category, after adding a 
new listing, the next step is to add the listing to a category. 
While at position 416 in FIG. 4, the advertiser can move the 
newly added listing from the unassigned category, to an 
existing category or alternatively, create a new category and 
move the listing to that new category. FIG. 8 displays one 
embodiment of an interface by which the advertiser has a 
choice to add the listing to an existing category by selecting 
an existing category from the drop down menu 802. The 
interface of FIG. 8 also includes a text box 804, a done 
button 806 and a cancel button 808. The option of creating 
a new category is exercised by entering the name of the 
category in the 'Add to new category' text box 804, and then 
clicking on the done button 806. Any time prior to clicking 
on 806, the advertiser may abort by clicking on the cancel 
button 808. 

40 defined category or the listings in the unassigned category. 
Next, a user selects from the search term drop down box 
1104. The list of choices under this menu is illustrated at 
drop down menu 1202, FIG. 12. This drop down menu 1202 
includes: Search Term, URL, Description or title which may 

45 be used as search criteria. 
The text input box 11 06 allows the advertiser to enter a 

text string to be compared using the search criteria previ-
0usly entered at drop down menu 1104. The advertiser can 
also run a bid based query by selecting a time span at drop 

50 down menu 1110. A list of choices which may be provided 
under Bid query drop down menu 1110 is illustrated at drop 
down menu 1502 in FIG. 15. There, the possible search 
items include number of clicks, total amount spent, and price 
per click for various time spans. In numeric operator com-

55 parison drop down menu 1112, the advertiser selects a filter 
from the list of choices under this menu. One example of the 
possible list of choices is shown at 1602, FIG. 16, and 
includes entries 'is greater than or equal to' and 'is less than 
or equal to'. Next, the advertiser enters a numeric value in 

60 the input box 1114 to be compared with the numeric value 
of input in the drop down menu 1110. The search query is 
submitted by clicking a search button. After processing, the 
query results are displayed to the advertiser in tabular form 
including the Search Term, URL, Title, Description and 

65 name of the category for each search listing. The advertiser 
can click on the View URL icon to go to the advertiser's 
page that is advertised by the listing. 
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In FIG. 12, the user is at the junction specified as position 
410 in FIG. 4. FIG. 12 shows one embodiment of a screen 
shot of a Query Criteria Selection Interface page. The page 
of FIG. 12 includes a drop down menu 1202, a select all 
listings link 1204, a current bid selector 1208, a current 
position selector 1210, a current first bid 1212, a current 
second bid 1214, a current third bid 1216, a current bid tool 
1218, a text box 1220, alphabetical sort controller 1222, and 
bid search controller 1224. In the screen shot of FIG. 12, the 
interface displays a typical Bid Query Criteria selection 10 

page. The BID option is selected which denotes that the 
advertiser is exploring the edit listing option under the Bid 
View as illustrated at position 418 in FIG. 4. The advertiser 
can select at drop down menu 1202, one of the following 
search criteria: Search Term, URL, Description or Title. This 15 

interface provides a current bid selector 1208 for each listing 
as well as a current position selector 1210 for the listing. The 
interface also provides the position for top three bids, 
including first bid 1212, second bid 1214 and third bid 1216, 
along with a current bid tool 1218 to help the advertiser 20 

determine a new bid amount and enter at text box 1220. The 
advertiser further can select all the listings at once by 
clicking on the downward pointing arrow at the select all 
listings link 1204. Selecting all listings allows the user to 
perform one operation on all the selected listings via using 25 

the quick fill operation described herein. The advertiser can 
sort the query results alphabetically by clicking on either 
upward or downward pointing arrows of the alphabetical 
sort controller 1222 located under the title Search Term. The 
advertiser can also sort the query results in ascending or 30 

descending order by clicking on either upward or downward 
pointing arrow of the bid search controller 1224 located 
under the title Current Bid. 

12 
926, entitled POSITION BIDDING IN A PAY FOR 
PLACEMENT SEARCH SYSTEM, filed on Nov. 13, 2001 
and commonly assigned to the assignee of the present 
application, which application is incorporated herein in its 
entirety by this reference. 

FIG. 13 is a screen shot showing one embodiment of a 
statistics view query page. This page allows an advertiser to 
review statistics related to the advertiser's search listings. 
The query page includes a statistics view 1302, a drop down 
menu 1304, headings 1306, 1308, 1310 and a category 
indication 1312 In the query page of FIG. 13, the user is at 
the junction specified as position 412 in FIG. 14. The 
Statistics View 1302 aids the advertiser in reviewing several 
features of a search listing. These are illustrated in the 
embodiment of FIG. 13 at total cost heading 1308, total 
clicks heading 1306 and price per click heading 1310 for a 
listing, along with the listing's category indication 1312. 
The statistics may be shown for specified time frame speci­
fied by selection in a drop down menu 1304 as shown in 
FIG. 13. In the presently preferred embodiment, a time 
frame can be either previous day, month to date or last 
month. Other time frames or search parameters may be 
substituted as well. 

FIG. 17 displays a typical query results for a statistics 
query that can help the advertiser to have at a glance a view 
of which of the categories are most frequently clicked on and 
how much was the price per click etc. Such information can 
be used by the advertiser to tailor future use of the pay for 
performance search system. 

In one embodiment, the search and query views provide 
a particular convenience feature for the advertiser. In this 
embodiment, these views provide a user interface which 
includes a display area configured to display a plurality of The bid view of FIG. 12 also enables the advertisers to run 

a query by selecting one of the following search criteria from 
a drop down menu 1502 of FIG. 15: number of clicks, Total 
amount spent, and price per click for various time spans. In 
the bid view, the queries can be searched using the numeric 
comparison operators such as 'less than or equal to' or 
'greater than or equal to' from the drop down selection menu 
1602 in FIG. 16. 

35 advertiser search listings. For each advertiser search listing, 
a common hyperlink is displayed with the advertiser search 
listing. The user interface further includes apparatus such as 
program code for displaying a URL associated with a 
particular advertiser search listing upon a mouseover of the 

In FIG. 14, the user is at the junction specified as position 
422 in FIG. 4. The advertiser can select certain search 
listings to control the position at which one or more search 
listings are displayed. This is provided by the bid to top 
functionality, which in the illustrated embodiment allows the 
advertiser to select the first, second or third ranked positions 
for a search listing. The top position is generally the most 
preferred position or ranking because higher ranked search 
listings will be seen by more users and will therefore 
generate more clicks. The bid to top functionality allows an 
advertiser to quickly and easily move search listings to top 
positions. 

40 common hyperlink displayed with the particular advertiser 
search listing. A mouseover is movement of the cursor or 
mouse over or in the vicinity of the link. 

For example, in the screen shot of FIG. 11, each search 
listing is arranged down the screen page. Each search listing 

45 includes a hyperlink with the text "view URL." In the 
illustrated embodiment, this hyperlink is common to all 
search listings but other types of hyperlinks which vary or 
convey other information could be substituted. When an 
operator's cursor or mouse is brought in the vicinity, a pop 

50 up display appears next to the cursor and shows in a box text 
defining the URL associated with that particular search 
listing. Clicking on the hyperlink directs the user's browser 
to that URL. In the preferred embodiment, a new window is 
opened at the specified URL. In a first option, the advertiser can select "bid to top 

unlimited." In this option, the advertiser specified a desired 55 

rank for one or more search listings. The system will always 
try to position the selected search listing at the desired rank 
specified by the advertiser. This is done without regard to the 
amount of the bid required to achieve the specified rank. In 
the second option, the advertiser can select the "bid to top 60 

with cap" option. Under this option, the advertiser specifies 
both desired rank and a bid cap for one or more search. The 
system tries to position the search listings at the desired rank 
without exceeding the bid cap. Rules and exceptions are 
implemented to address tie conditions and other situations. 65 

A more detailed explanation of the bid to top functionality 
may be found in U.S. patent application Ser. No. 09/993, 

This provides a very convenient way for an advertiser 
editing his listings to identify dead or incorrect links. Many 
URLs are too long to conveniently display on the search 
listing page. By substituting the common hyperlink, the 
URL information is readily available but without cluttering 
the display screen. The ability to click through the link to the 
associated URL provides convenience and time savings to 
the advertiser managing his search listings. 

From the foregoing, it can be seen that the present 
invention provides method and apparatus for assisting 
advertisers to efficiently manage search listings via grouping 
in a pay for placement database search system. Advertisers, 
including advertisers who maintain large numbers of listings 
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in a pay for placement or other database search system can 
group their listings in categories to assist in managing 
information about these listings, including bid amounts. The 
system includes searching and sorting tools to further sim­
plifY the manipulation of the search listings. 

While a particular embodiment of the present invention 
has been shown and described, modifications may be made. 
It is therefore intended in the appended claims to cover such 
changes and modifications, which follow in the true spirit 
and scope of the invention. 

What is claimed is: 
1. A method for managing advertiser search listings in a 

pay for placement database search system, each search 
listing including at least one search term and a network 
location, the method comprising: 

10 

15 

storing a database of search listings, at least some of the 
search listings being associated with respective 
advertisers, the search listings being searchable in 
response to a query received from a searcher; 

20 
grouping advertiser search listings into advertiser defined 

categories, the advertiser defined categories being inde­
pendent of search listing search terms; 

receiving advertiser category data defining an advertiser 
category; and 

creating an advertiser category in response to the adver­
tiser category data. 

25 

14 
9. The method of claim 1 further comprising: receiving a 

search query from a searcher; 

searching search listings of the database in response to 
one or more search criteria specified by the searcher in 
the search query; and 

placing the matching search listings in a search result list 
page in response to bid amounts specified by the 
respective advertisers; and 

providing the search result list page including the match­
ing search listings to the searcher. 

10. A database management method for an advertiser to 
manage advertiser search listings on a pay for placement 
database search system, the method comprising: 

storing a plurality of search listings in a database, each 
search listing being associated with a respective adver­
tiser and having at least one associated search term; 

receiving a category indication for one or more search 
listings from the respective advertiser associated with 
the one or more search listings; 

using the category indication to temporarily associate the 
one or more search listings for common processing by 
the pay for placement database search system; and 

subsequently, operating commonly on the one or more 
associated search listings in response to database man­
agement operations of the respective advertiser. 2. The method of claim 1 further comprising: 

naming the category in response to the advertiser category 
data. 

11. The method of claim 10 wherein the category indica-
30 tion comprises a category name. 

3. The method of claim 2 further comprising: 

renaming the category in response to the advertiser cat­
egory data. 

4. The method of claim 1 further comprising: receiving 
advertiser category data defining an advertiser category; and 35 

adding a listing to a category defined by the advertiser 
category data. 

5. The method of claim 1 further comprising: 

receiving advertiser category data defining one or more 40 

advertiser categories: and 

moving an advertiser search listing between an advertiser 
category and another category in response to the adver­
tiser category data. 

6. The method of claim 5 wherein moving the advertiser 45 

search listing comprises: 

moving the search listing between the advertiser category 
and one of an unassigned category and another adver­
tiser category. 

7. The method of claim 1 further comprising: 

modifying an attribute of a plurality of advertiser search 
listings grouped in a common advertiser defined cat­
egory in response to a modification specified by the 
advertiser at a single location. 

50 

S. The method of claim 7 wherein modifying an attribute 55 

comprises at least one of: 

modifying a Uniform Resource Locator CURL), 

modifying a Title, and 
modifying a category 

for the plurality of advertiser search listings in a specified 
common advertiser defined category in response to the 
modification specified by the advertiser. 

60 

12. A search listing management method for a pay for 
placement database system, the method comprising: 

storing in a database search listings associated with 
advertisers, each search listing including a searchable 
search term: 

processing search queries to the database; 

providing information about processed search queries 
grouped in accordance with advertiser defined search 
listing categories which are independent of search 
listing search terms, including 
receiving time windowing information from the adver­

tiser; and 
providing information about access to search listings of 

the advertiser during a time window defined by the 
time windowing information. 

13. The method of claim 12 wherein providing informa­
tion comprises: 

providing statistical information about one or more of 
accessed search terms of the advertiser; 
accessed uniform resource locators of the advertiser; 

and 
categories of search listings of the advertiser. 

14. The method of claim 13 wherein providing informa­
tion composes: 

providing statistical information about one or more of cost 
per click information for search listings of the adver­
tiser; and 
total click information for the search listings of the 

advertiser. 

* * * * * 


