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and/or on the member's home computer and/or the member's 
mobile communication device. Friend definitions include the 
name of the friend. Group definitions include the name of the 
group, the group leader and the associated group members. 
Friend status and group status may be included by a member 
as parameters of interest in a venue search request. At this 
point, in the embodiment of FIG. 6, control is returned to 
checking 601 to see if the member has requested a venue 
search. 

42 
function of previous nights where the demographic d for 
venue v were recorded over time. Also in FIG. 7 is a curve 
showing the actual 703 recorded demographics d for venue v 
up to the point 704 corresponding to the present time of 11:40 
p.m., where the demographics d denote that 36% of the crowd 
possess trait d. 

FIGS. 8-75 illustrate use and operation of the second 
embodiment of the subject system. In typical operation, the 
Hoozware System is a mobile phone service that informs 

If the member has not requested to define friends and/or 
groups, in the embodiment ofFIG. 6 the Hoozware member's 
home application checks 615 to see if the member has 
requested to set their visibility to others. If so, the member is 
provided with functionality to conveniently define, edit, view 
and select visibility 616. Visibility settings may be stored in 
the database 103 on the Hoozware system server 100 and/or 
on the member's home computer and/or the member's mobile 
communication device. A member may allow various entities 

10 members "Who Is Where" (i.e., Hoozware), and what's hap­
pening at venues, such as clubs (nightclubs, bars, lounges and 
the like). The Hoozware System brings together mobile com­
munication device users and venues. In one commercial 
embodiment, the Hoozware System is free to members, and 

15 venues pay to send offers to members. In another commercial 
embodiment, members pay on a time and/or feature usage 
basis. In yet another commercial embodiment, venues pay on 
a time usage basis. 

Using their mobile communication device, such as a 
20 mobile telephone, PDA, pocket computer, and the like, a 

member can: 

to view certain personal information. Typical entities com­
prise: all members, a subset of members (such as friends 
and/or groups), venues and sponsors. Personal information 
that a member can typically restrict visibility to comprises 
any of their personal traits, such as: age, sex, sexual orienta­
tion and preference, education, race, religion, smoker/non­
smoker, marital status (e.g., single/married/committed/di- 25 

vorced), parental status, financial status, occupation, home 
zip code, political affiliation, pictures, both direct and anony­
mous contact information, friend status, group status, as well 
as other online dating categories including physical attributes 
(e.g., height, weight, eye color, hair color, balding, body type, 30 

etc.), etc. A typical visibility setting for a first member is that 

(1) view timely club information, such as: (a) crowd demo-
graphics (size, gender mix, age, etc.); (b) peer reviews 
(e.g., "This place rocks!"); (c) club descriptions (e.g., no 
cover charge, full menu, etc.); (d) events schedules (e.g., 
live band tonight); (e) directions; etc.; 

(2) meet up with existing friends and meet new friends; and 
(3) receive valuable club coupons (e.g., free drinks, 2-for-1 

drinks, free cover charge, etc.). 
The Hoozware System enables venues to target offers to 

members of the system who like to go to venues such as theirs. 
A recipient member can immediately receive notification and 
view venue offers on their mobile communication device. A 
venue can send out an offer at a specific time, or send an offer 

a second member cannot view any trait of the first member if 
the second member doesn't allow the first member to view the 
same trait of the second member. At this point, in the embodi­
ment ofFIG. 6, control is returned to checking 601 to see if the 
member has requested a venue search. 

If the member has not requested to set their visibility to 
others, in the embodiment of FIG. 6 the Hoozware member's 
home application assumes that the member wishes to access 
rewards. If so, the member is provided with functionality to 
conveniently enter items that provide reward points 617, 
review the member's current number of reward points and/or 
redeem goods and/or services using the member's points. 
Reward information may be stored in the database 103 on the 
Hoozware system server 100 and/or on the member's home 
computer and/or the member's mobile communication 
device. For discussion on how a member may receive rewards 
points for accepting the promotional material, refer to the 
previous details of one embodiment of the subject invention 

35 having a specific time window for redemption. Venues can 
target a specific demographic or group of members to draw in 
business during specific, or "slow," times. Venues can track 
the demographics of members who patronize their place of 
business. Venues can announce "what's happening" by post-

40 ing their events calendar, business description and directions. 
For venues to use the Hoozware System, first they sign up. 

They then login via the web and update their account infor­
mation, business profile and events calendar. At any time, a 
venue can login to their account and view the demographics 

45 of members Checked-in to their venue. The venue may use 
the web interface to enter an offer type (e.g., 2-for-1 drink, 
discounted cover charge, food discount, etc.), the timing of 
the offer and to which members (either presently at the venue 
or not) the offer should be sent. 

The following is an illustrative scenario: It's Saturday 
evening and Rachael wants to go out ... but where? She pulls 
out her mobile phone and clicks her web browser to connect 
to the Hoozware website. Her "Party Mood" is still the default 
so she presses "Find Clubs". Her phone displays "Dragon 

in Section 3.2 covering an example Rewards Program. The 50 

member typically may use their rewards point to receive 
goods and/or services. Such goods and/or services typically 
comprise: drink specials, cover charge discounts, access to 
VIP lounges, transportation offers, parking specials, food 
specials, merchandise offers, lodging specials, music down­
loads, passes to other events, retail gift cards, and the like. At 
this point, in the embodiment ofFIG. 6, control is returned to 
checking 601 to see if the member has requested avenue 
search. 

55 Bar" first in a list of San Francisco clubs since it has a score of 

FIG. 7 is a graph exemplifYing how demographics infor- 60 

mation at a venue may be presented to a member, venue or 
sponsor, for viewing on a mobile phone, data terminal, home 
or office computer screen, and the like. In this example, the 
ordinate ("Y axis") 700 represents the demographics d at 
venue v, such as, the percentage of members at venue v that 65 

possess trait d. The abscissa ("X axis") 701 represents the 
timet. FIG. 7 shows an historical curve 702 that represents a 

89%, the highest percentage match to her mood criteria. She 
checks out a short video clip of the crowd posted by another 
Hoozware member to the Hoozware website. Looks pretty 
happening. Rachael previously defined her Party Mood to 
include DJ Hip Hop, no cover, drink discounts, lots of friends, 
guys who pass her "Cool Guy" filter and a club where people 
currently there say it "rocks." She goes to Dragon Bar and 
"Checks-In" to the club using the Hoozware System on her 
phone and quickly rates a few simple features of the club for 
other Hoozware members to see. Since she checked-in she 
gets to "spin" the virtual roulette wheel that the Hoozware 
System displays on her phone to see if she can win a prize. 
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Tick, tick, tick, clunk. Cool! She won a free drink. She shows 
the prize coupon displayed on her phone to the bartender who 
promptly gives her the free vodka-cranberry she ordered. 
She's stoked. Hmm. Now, who's here? She uses the 
Hoozware System to do a quick search using her phone and 
sees that she has eight friends and three guys here who pass 
her very specific "Cool Guy" filter. Could this be the night she 
meets Mr. Right? Rachael does a quick review of Chris' 
profile. Wow! He's cute, and they have so much in common. 
He's even from her hometown of Cleveland. They exchange 1 o 
anonymous text messages using the Hoozware System before 
deciding to meet at the bar. The rest is Hoozware 
history .... 

To use Hoozware, a user signs up over the web to become 
a member. Typically the member will sign up using a desktop 15 

computer or mobile communication device such as a smart 
mobile phone, personal digital assistant (PDA), pocket com­
puter and the like. Typically, non-members can access limited 
features of the Hoozware System. To sign up, an individual 
completes a Member Profile, including (a) Demographic 20 

Information, (b) optional Social Information and (c) optional 
Crush Information. The Demographic Information is used 
when the Hoozware System compiles the venue crowd sta­
tistics; the Social Information is used to share a member's 
interests with other members; and Crush Information is used 25 

when the member participates in the "crush matching" dating 
element of the Hoozware System. 

During the sign-up process, an individual also provides 
various Preferences. A member uses their Preference settings 
to manage their (a) favorite venues, (b) friends list, (c) "Fil- 30 

ters" for screening members, (d) "Moods" for ranking ven­
ues, (e) alert notifications, (f) location privacy settings, and 
the like. 

44 
the venue scene that is of interest to another member. Typi­
cally a member will be asked to estimate and answer from 
three to six Survey questions. The member Review may also 
include an optional Posting, including such elements as an 
Overall Recommendation, written Comments and Media 
(such as photos, videos and audio clips) of the venue scene. 
Media uploads and downloads on a mobile communication 
device are typically supported using MMS. 

After a member Checks-in to a venue and submits the 
Survey, they typically get a chance to receive a Prize, where 
typically the Hoozware System presents them with a game of 
chance. One exemplary game of chance is where the member 
gets to select one of four drink shakers presented on the 
member's mobile communication device. When the member 
selects a shaker, the screen on their mobile communication 
device is refreshed where the selected shaker is replaced with 
either an empty or full drink glass. A full drink glass repre­
sents that the member won a drink Prize. Another illustrative 
game of chance is where the member gets to press a key on 
their mobile communication device to initiate the spinning of 
a roulette wheel. The wheel spins and stops at a position 
indicating whether the member has won a Prize or not. 

In either illustrative example, if the member wins a Prize, 
the Prize is listed in an Offer Center with other offers they 
might already have received from a venue or advertiser, and 
the member is typically given a limited time in which to 
redeem the Prize. By limiting the time to typically between 
two and five minutes, members are not incentivized to try to 

Once signed up, members can use their mobile communi­
cation device or desktop computer to search for venues, 
which search may be based on desired criteria called a 
"Mood." A Mood may include such criteria as (a) geographi-
cal distance away; (b) number of friends, crush matches or 
crowd size in attendance; (c) Reviews (including Surveys and 
Postings (including Overall Recommendation, Comments 40 

and Media)) submitted by members in attendance at the 
venue; (d) venue characteristics; (e) combinations of the 
above criteria as well as other criteria. 

fake a Check-in and submit a Survey when they're not at a 
venue in order to win a Prize, since if they're not already at the 
venue, they won't have time to use the Prize they're trying to 
win. Members typically are limited such that they cannot 
Check-in to a venue more than every 15-30 minutes. In this 
way, if there are multiple venues in close proximity to one 

35 another, a member cannot quickly attempt a fake Check-in 
and submit a Survey at multiple venues in an attempt to see if 
they can win a Prize at one of the venues before deciding 
which venue to go into. 

After identifYing a venue, a member may inspect details 
about the venue, including viewing (a) current crowd demo- 45 

graphics; (b) list of members present; (c) real-time member 
Surveys and Po stings; (d) discount offers from the venue; (e) 
venue description; (f) venue events; (g) directions to the 
venue; and the like. 

Members can also search for other members, which search 50 

may be based on desired criteria called a "Filter." A Filter may 
include criteria to identifY (a) Friends; (b) Crush Matches; (c) 
individuals based on selected Demographic Information; and 
the like. Once an individual identifies another member, the 
individual may view the Profile (e.g., background and inter- 55 

ests) of such member, and send messages to and receive 
messages from the member, facilitating meeting existing and 
new friends at a venue. 

To incentivize members present at a venue to help update 
the venue scene for other members not present to view, typi­
cally after Checking-in a member can submit a new Survey 
every two hours and receive another opportunity to win a 
Prize, such as by playing a game of chance. Any member 
Checked-in to a venue may submit an updated Survey as often 
as they'd like; however, they only get a chance to win a Prize 
after a minimum amount of time has passed since they have 
taken their most recent chance to win a Prize. Typically, 
venues are required to cover the cost of honoring redemption 
of a Prize. 

FIGS. 8-53 below illustrate how the Hoozware System 
operates for members in a second embodiment. Various modi­
fications may be introduced for different situations, the 
check-in procedure changed, the game altered, information 
expanded, incentives varied, and the like. 

FIG. 8 provides exemplary information requested to open 
a member account using a web browser 800 on a desktop 
computer. An account may similarly be opened using a 
mobile communication device. This web view is entitled New Members can also receive, view and redeem offers sent to 

them by venues or other parties. Members may also receive 
advertisements sent to them by advertisers. 

At a venue a member "Checks-In" using their mobile com­
munication device. The Check-in procedure typically 
includes submitting a "Review" which typically includes a 
required "Survey" and an optional "Posting." The Review 
typically requires answering at least one Survey question 
where typically the member must estimate something about 

60 Registration 801. Fields that are requested in this example 
include: Username 802, Password, Re-type password, Dis­
play name, First name, Last name, Email, Mobile number, 
Mobile carrier and Cell phone model. In this example, "rwin­
ters" 803 is entered as the username. The username is typi-

65 cally the name the member uses to login to their account. The 
Display name (in this case "racewinner") is the name other 
members may see associated with the member's information. 
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Other members may also see the First name, and may do a 
Member Search using any of the First name, Last name and 
Display name. 

To ensure that a computer recognizable Mobile carrier is 
entered, a "down-arrow" 804 may be used such that when it is 5 

selected (e.g., by clicking with a computer mouse or tabbing 
to it and pressing "OK") a selectable list of mobile carriers is 
displayed. Similarly, to ensure that a computer recognizable 
Cellphone model is selected, a down-arrow 805 may be used, 
such that when it is selected a selectable list of cellphone 10 

models is displayed. When this New Registration 801 page is 
completed, the prospective member selects Submit 806. 
Alternately, if the prospective member elects not to open a 
member account at this time, they may select Cancel807. 

FIGS. 9-12 refer to information about a member and the 15 

opportunity to find a partner, referred to as "Crush Informa­
tion." In this example, the member fills out the information 
using a web browser on a desktop computer. 

46 
expose a list of TV types to specify, such as Sitcom, Game, 
Reality, Talk, Documentary, and the like. 

FIG. 11 exemplifies Crush Information 1100 that a mem­
ber may optionally provide. Typically, a member entering any 
such Crush Information 1100 may indicate who may view it. 
The member may indicate if they are participating in the 
Crush Matching program by checking the box 1101. Partici­
pation includes various privileges. As with Social Informa­
tion 1000, Crush Information may include a statement, 
entitled here About me 1102, with associated text box 1103. 
The member may also include Media Files 1104 which may 
be more aimed to attract someone in a dating sense than the 
Media Files 1003 provided in the Social Information 1000. 
Other exemplary fields for the Crush Information include 
Status 1105, (sexual) Orientation, Body type, Height, Smok­
ing (frequency), Drinking (frequency), Ethnicity, Religion, 
Income, Have children, Want children, and the like. The slider 
1106 indicates that this screen may continue. 

FIG. 12 represents a continuation of FIG. 11. FIG. 12 
20 provides a statement 1200 about what a member is looking for 

in their "crush," i.e., ideal date. The member is able to specify 
which pre-defined filter 1201 they'd like to use to help search 
for their crushes. The member may select who may review 
their Crush Information 1100, including All members 1203, 

FIG. 9 exemplifies Demographic Information 901 a mem­
ber is required to provide as part of completing their profile 
900. In this example, the member completing their profile is 
Rachael. Required fields that must be filled out include: Gen­
der 902, Date of birth 907 and Zipcode 910. Typically, a 
member's Gender 902 is viewable by all other members; 
however, a member's Date of birth 907 is not viewable 
directly, but a member's age, calculated using the Date of 
birth 907, is viewable. Also, a member's Zipcode 910 is not 
viewable by other members, but the living distance between 
members, as calculated using the distance between Zipcodes 
910, is viewable. The slider 911 indicates that this screen may 30 

be continued. 
For Gender 902, the member may select and check the box 

904 next to Man 903 or the box 906 next to Woman 905 
(which is check in this example). This example, each of the 
month, day and year corresponding to Date of birth 907 have 
a down-arrow to ensure a computer-readable entry. For 
instance, the down-arrow 909 is used to select the year of birth 
908. Typically, if the member attempts to enter information 
directly into one of the boxes, such as the year 908, the box 
will display the closes match to an acceptable entry. 

FIG. 10 exemplifies Social Information 1000 that a mem­
ber may optionally provide. Typically, any such Social Infor­
mation 1000 that is entered is viewable by all members. In this 
example, the Social Information 1000 includes the ability to 
enter: a Statement 1001 (including a text box 1002), Media 
Files 1003, Residence 1004 city and state, Hometown 1005 
city and state, Interests 1006 including Music 1007, Dancing, 
Movies and Television. The Media Files 1003 may include 
photo images, video clips, audio tracks, documents, Power 
Point presentations, other media types and the like. The list of 
Interest 1006 may be extensive to cover a very broad range of 
possibilities. The slider 1010 indicates that this screen may be 
continued. Other information that Social Information 1000 
may include is one or more Drink Paves (shore for "Drink 
Favorites"), one or more Club Paves, one or more Band! Artist 
Paves, one or more Book Paves, spoken Languages, Educa­
tion, Occupation, Political View, and the like. In the example 
ofF I G. 10, Music 1007 allows the member to specifY whether 
they are interested in music by checking the Yes box 1008 or 
the No box. If the Yes box 1008 is checked, they may be 
allowed to check any of a variety of additional boxes related 
to Music 1007, such as Pop, Rock, Hip-hop, Jazz 1009 (which 

25 All members participating in Crush Matching, Crush 
Matches and Other members 1204. When Other members 
1204 is selected, typically by checking the associated box, the 
member may be allowed to type into a box 1205, or select 
from a list, the names (Display names, First names, Last 
names, etc.) of members they want to allow to see their Crush 
Information 1100. 

FIGS. 13-23 provide user preferences and various aspects 
of information included in the database of the Hoozware 
System. In this example, the member fills out the information 

35 using a web browser on a desktop computer. 
FIG. 13 is one screen a member completes when filling out 

My Preferences 1300, where the preferences are various 
parameters used to control operation of the Hoozware Sys­
tem. One such preference is My Clubs 1301. This preference 

40 is sometimes also called My Pave Clubs. My Clubs 1301 is a 
list of venues a member wishes to particularly keep track of. 
The list may be user generated and maintained. The list may 
be populated with some automation based on inference by the 
Hoozware System. As shown, there are three entries in the My 

45 Clubs 1301list, including Ruby Skye 1302, Dragon Bar and 
Matrix. As shown, a member may modifY an entry, such as 
Ruby Skye 1302, by selecting Edit 1303 or Delete 1304 in the 
same row. Alternately, a member may click on the name of the 
venue or in a box next to it to modify the entry. As shown, to 

50 add a new entry, the member selects Add New 1305. When 
finished, the member selects Done 1306. 

FIG. 14 provides another preference called My Friends 
1400. My Friends 1400 is a list of members that a member 
wishes to particularly keep track of and provide viewing 

55 privileges to.Adding a member as a friend may require accep­
tance by the member being added, or adding a member as a 
friend may simply require a member to enter the added mem­
ber's Display name. FIG.14 shows a list of nine friends: joeyb 
1401, audreysf, baddabing, ski4life, icandy, jsbrecken, paly-

60 girlsrule, beachdog and tunafilms. As shown with My Clubs 
1301, there are various selections to add and modifY the list, 
including View 1402, Delete 1403, Add New 1404 and Done 
1405. is checked), Classical, and the like. Similarly, checking Yes to 

Dancing may expose a list of dances to specifY. Similarly, 
checking Yes to Movies may expose a list of movie types to 65 

specifY, such as Drama, Action, Romance, Sci-fi, Comedy, 
and the like. Similarly, checking Yes to Television may 

FIG. 15 provides another preference called My Filters 
1500. This preference is sometimes also called My Member 
Filters. My Filters 1500 is a list oflabeled filters (i.e., formu­
lae) for specifying how to produce a "filtered" list of members 
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from all members or another list of members. FIG. 15 shows 
a list offour filters: Same Hometown 1501, Hip-hop & Danc­
ing, Ideal Guy and Cool Guy 1502. Filters may be member 
defined, as well as, initially populated with Hoozware System 
defaults. As with My Clubs 1301, there are various selections 5 

to add and modify the list. If it is desired to modifY the Cool 
Guy 1502 filter, Edit 1503 is selected. In another example, the 
each element of the list may be clicked on directly to select for 
editing. 

FIG. 16 exemplifies the information a member may select 10 

when defining or editing a filter, e.g., when selecting Edit 
1503 to edit the Cool Guy 1502, 1600 filter. Typically, a 
member can require as part of their filter any Demographic 
Information 1601, Social Information 1605 and Crush Infor­
mation 1700. Regarding Demographic Information 1601, a 15 

member can typically specify their requirements for a variety 
of fields including Gender 1602, Age 1603 and Distance 
1604. Regarding Social Information 1605, a member can 
typically specifY their requirements for a variety of fields 
including Residence 1606, Hometown 1607, Interests 1608 20 

including Music 1609, Dancing, Movies, Television, and the 
like. The slider 1610 indicates that this screen continues. 

Regarding Crush Information 1700, a member can typi­
cally specifY their requirements for a variety of fields includ­
ing Status 1701, Orientation, Body type, Height, Smoking, 25 

Drinking, Ethnicity, Religion, Income, Have children, Want 
children, and the like. The filter can then be saved as the same 
name when editing by selecting Save 1702. The filter can be 
saved with another filter name by selecting Save As 1703. 
Alternately, editing or creating the filter may be canceled by 30 

selecting Cancel 1704. The slider 1705 indicates that this 
screen is a continuation of another screen. 

FIG. 18 provides another preference called My Moods 
1800. This preference is sometimes also called My Club 
Moods or My Venue Moods. My Moods 1800 is a list of 35 

labeled criteria for specifying how to sort, i.e., rank, a list of 
venues. FIG. 18 shows a list of six moods: Rachael's Party 
Mood 1801, Closest Distance, Most Members, Most Friends, 
Closest & Most Friends and Most Offers. Moods may be 
member defined, as well as, initially populated with 40 

Hoozware System defaults. As with My Clubs 1301, there are 
various selections to add and modify the list. If it is desired to 
modifY Rachael's Party Mood 1801, Edit 1802 is selected. In 
another example, the each element of the list may be clicked 

48 
Attendance Features 1908 are features based on the mem­

bers in attendance. The Attendance Features 1908 may 
include Demographic Information, Social Information and 
Crush Information on members who are checked-in or other-
wise known to be at a venue. A member can use a mood 
definition to rank venues based on their member filters, 
including filters for their Crush Matches. In FIG. 19, if a 
member selects (typically by clicking on it with a computer 
mouse) one of the underlined fields that end with an ellipsis, 
that opens up a "browse" window where the member may 
search for and select desired entries from a list of possible 
entries. Alternately, the member may type in the desired entry 
name in the box, such as the box 1910, separating each entry 
with a delimiter such as a comma or semicolon. 

Other Features 1911 typically include Offers, such as 
drink, food and cover-charge discounts. Other Features 1911 
may also allow a member to rank venues based on their 
proximity, i.e., Club distance. The slider 1912 indicates this 
screen is continued. 

FIG. 20 provides Review Features 2000 as another exem­
plary category of feature a member may use to define a mood. 
The Review Features 2000 may include estimates provided 
by members regarding the venue "scene," e.g., estimates of 
the crowd size, typical attendee age, gender mix, music, 
whether people are dancing, quality of the drinks, bar service, 
cover charge and the like. (How these estimates are entered 
will be discussed with subsequent figures.) Crowded 2001 
designates the estimate for the crowd size. To require this 
review feature in a mood, a member selects the box 2002. In 
one embodiment of the invention, the member may also set 
the target crowd size they are desiring. For example, if the 
member desires a "packed" crowd, the use the down-arrow 
2003 to select the value "3" 2004. Alternately, the member 
could also type a "3" directly into the associated box. The 
legend showing selections and their meanings is provided to 
the right 2005. The slider 2006 indicates this page is contin-
ued from a previous page. 

FIG. 21 provides another preference called My Alerts 
2100. My Alerts 2100 is a list oflabeled criteria for specifying 
when, and optionally how, to notifY a member of the occur­
rence of an event of their interest. FIG. 21 shows a list of 4 
alerts: Offer at any club 2102, Offer at current club, Check-in 
by a friend 2103, Message from a crush match. Alerts may be 
member defined, as well as, initially populated with 

on directly to select for editing. 45 Hoozware System defaults. As with My Clubs 1301, there are 
various selections to add and modify the list. If it is desired to 
modifY the Check-in by a friend 2103 alert, Edit 2104 is 
selected. In another example, the each element of the list may 

FIG. 19 exemplifies the information a member may select 
when defining or editing a mood, e.g., when selecting Edit 
1802 to edit Rachael's Party Mood 1801, 1900. Typically, a 
member can require as part of their mood information pro­
vided by a venue, as well as, information estimated or other- 50 

wise provided by another member regarding a venue. Three 
exemplary categories of features a member may use to define 
a mood include Club Features 1901, Attendance Features 
1908 and Other Features 1911. For instance, Club Features 
1901 are provided by a venue when they sign up to participate 55 

in the Hoozware System. Club Features 1901 may include 
such features as Atmosphere 1902, Entertainment 1904, Food 
1905, Services 1906, Events 1907, and the like. Atmosphere 
1902 may include such fields as Dress code 1903, Lighting, 
Romantic, Good for kids, and the like. Entertainment 1904 60 

may include such fields as TV, Pool, Darts, Video games, Juke 
box, and the like. Food 1905 may include different kinds of 
food offerings, such as Full menu, Bar food, and the like. 
Services 1906 may include fields such as Coat check, Valet, 
and the like. Events 1907 typically lists the types of events the 65 

venue has on tap, such as Live music, Comedy, DJ music, 
Happy Hour, and the like. 

be clicked on directly to select for editing. 
FIG. 22 exemplifies the information a member may select 

when defining or editing an alert, e.g., when selecting Edit 
2104 to edit Check-in by a friend 2200, 2103. Typically, an 
alert allows the member to select a Trigger Event 2201. In this 
example, selecting the down-arrow 2203 causes the select­
able trigger events to be listed in the box 2202. Such select­
able trigger events typically include Check-in, Offer, Mes-
sage, and the like. If Check-in or Offer is selected as the 
trigger event, the member typically must also specifY Clubs to 
Consider 2205. If Check-in or Message is selected as the 
trigger event, the member typically must also specifY the 
Members to Consider 2204. 

FIG. 23 provides another preference called My Location 
2300. My Location 2300 is a list of criteria for specifying 
which to members the Hoozware System can provide your 
check-in status and location. In addition to a Master Switch 
2301, FIG. 23 shows a list of five examples of groups of 
members that can know your location: All members 2302, 
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Friends, Crush Matches, Current Club Crowd and Other 
members 2303. Typically, to select one of these, a member 
selects the associated check box. If"Other members" 2303 is 
selected, the defining member enters one or more members 
into the box 2304 (separating each member by a delimiter) 5 

who should be given permission to know their check-in status 
and location. Alternately, by clicking on "Other members" 
2303, a "browse" window will open and provide a list of 
members to choose from. 

FIG. 24 shows an exemplary menu of selections displayed 10 

on the screen 2401 of a mobile communication device 2400, 
such as a mobile telephone. Typical elements on the screen 
include a communication signal indicator 2402 and a battery 
level indicator 2403. Also in this example is a Hoozware logo 
2404, as well as, indicators for master enables for alerts 2405, 15 

location 2406 and crush matching 2407, and indication 2408 
that the screen 2401 is displaying the Main menu. 

On the Main menu 2408 of FIG. 24 are selections for 
Check-in 2409, (submit or view a) Review 2410, Check-out 
2411, (find) Clubs 2412, (view) Offers 2413, (find) Members 20 

2414, (send or read) Messages 2415, (set or view) My Pref­
erences 2416, as well as set the master switches for Alerts 
2417, Location 2418 and Crush (matching) 2419. To perform 
a club search, Clubs 2412 is selected. In general, to select an 
option, if the screen 2401 of the mobile communication 25 

device 2400 is a touch-sensitive screen, the desired option is 
typically tapped with a stylus. If the screen 2401 is not touch 
sensitive, then typically a button on the mobile communica­
tion device 2400 is used to navigate between options, and 
another button, typically labeled "OK", is used to select the 30 

desired option after navigating to it and highlighting it. If 
Clubs 2412 is selected, program control is passed to the Clubs 
menu. 

In general, throughout much of the following figures the 
word "club" is used; although, it may represent the more 35 

general category of venue. 
FIGS. 25-26 demonstrate how to search for and select a 

particular club using a mobile communication device; where, 
in this example, the selected club is referred to as "Dragon 

50 
new mood or edit an existing mood. Once the geographical 
region and mood are selected, the member selects Search 
2508. Alternately, if the name of the desired club is known, it 
may be entered in the box 2510 under the Name or street 2509 
title, and then selecting Lookup 2511. Alternately, if the name 
of the desired street one or more clubs are on is known, the 
street name (optionally with the street number) may be 
entered in the box 2510 followed by selecting Lookup 2511. 
If just a street name is entered, typically a list of all clubs 
located on that street will be displayed. 

Back 2512 may be used to go back to the previous screen. 
If the screen is being displayed in a web browser, the browser 
typically will have such a "back" capability built in. Select 
2513 may be used to select a highlighted element of the 
interface. 

FIG. 26A is a repeat of FIG. 25 with Search 2600, 2508 
highlighted. When selected, the Club Search 2601 menu of 
FIG. 26B is displayed. In this example, as indicated by the 
heading 2602, there are 192 clubs that are sorted, where only 
the first five are displayed (e.g., due to screen space con­
straints). The club with the highest rank in this example is 
Dragon Bar 2603, with a ranking (i.e., "closeness match") 
score of 89% 2604. In this example, to display the next five 
lower ranked clubs Next 2605 is selected. To display a map 
showing the geographical location of a club, and optionally 
other information of interest about the club, a club is high-
lighted (as Dragon Bar 2603 is highlighted) and Map 2606 is 
selected. 

FIGS. 27-36 illustrate various aspects and characteristics 
of the club referred to as "Dragon Bar" all displayed on a 
mobile communication device. In particular, FIG. 30 shows 
three curves versus time: the total number of men at the club, 
the total number of women at the club and the overall total 
number of members at the club. 

If the highlighted club Dragon Bar 2603 in FIG. 26B is 
selected, the menu for Dragon Bar 2700 is displayed. At the 
bottom, the Search Score 2712 value of 89% is displayed. At 
a club menu such as this menu for Dragon Bar 2700, there are 
four selections to choose from: Crowd 2701, Reviews 2703, 

Bar." 
FIG. 25 is the Clubs 2500 menu. An exemplary label for the 

screen is Club Finder 2501. To do a search the member must 
select the desired field under Consider only 2502. Typically, 
Consider only 2502 refers to geographical regions used to 
narrow the search space. In the example of FIG. 25, box 2504 

40 Offers 2703 and Description 2704. Next to Crowd 2701 is a 
brief summary of demographics and related crowd informa­
tion for members who are checked-in at the club. In this 
example: 14M 2705 indicates that the crowd checked-in at 
Dragon Bar includes 14 men; 17W 2706 indicates that the 

is a drop-down box of choices. To drop down the box 2502, 
typically a down-arrow 2503, or equivalent icon, is used. 
Typically when the box 2504 is dropped down, a button on the 
mobile communication device 2400 is used to navigate 
between the selections, and the "OK" button is used again to 
select the desired option after navigating to it and highlighting 

45 crowd includes 17 women; 26yrs 2707 indicates that the 
typical age of the crowd is 26 year old; and the number 6 
followed by the heart icon indicates that the member has six 
people in the crowd who match their currently designated 
filter for crush matching. Note that the general term "typical 

50 age" is used, and the algorithm for determining it is not 
specified. Typical age may be determined using the average, 
median or some other determination, including where a por­
tion of the higher and/or lower ages may be thrown out to 

it. Alternately, if the list of selections is short, a separate 
check-box can be displayed for each selection. Typical 
choices for the box 2504 include neighborhoods, cities and 
other geographically identifiable regions. Although not 55 

shown in this example, there can be a "state" box or other box 

avoid skewing of the number. 
Next to Reviews 2702 is a brief s=ary of related review 

information, some of which is provided in real time at the 
club. For instance, the two solid stars and one hollow star 
followed by a parenthetical number 5 and the time of 10:22 P 
indicate that based on 5 reviews over some designated time 

to first narrow down the geographical region to a more man­
ageable area. In this example, the neighborhood called SF­
Mission is selected. Other example options include All Clubs, 
My Pave Clubs, etc. 

Next, the box 2507 corresponding to Ranking Mood 2505 
is selected, typically using the down-arrow 2506. In this 
example, Rachael's Party Mood is selected, although, any 
previously defined mood from My Moods may be selected, 
such as Closest Distance, Most Members, Most Friends, etc. 
The box 2507 may also include a selection called "Define/ edit 
mood," or equivalent, which allows the member to define a 

60 period (e.g., the past 30-60 minutes), with the most recent 
review coming at 10:22 p.m. on the current day, that the 
average Overall Recommendation for the club is two out of a 
possible three stars. 

Next to Offers 2703 is a number 3, indicating that the 
65 member has three offers pending for use at Dragon Bar. 

If Description 2704 is selected, more general information 
as provided by club (e.g., Dragon Bar) is presented. 
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If Crowd 2701 is selected as shown in FIG. 27, the Crowd 
2800 menu is shown as exemplified in FIG. 28. The top 
summary heading 2801 indicates that there are currently 31 
members checked-in at Dragon Bar, and 23 of the members 
have information that is viewable to the member using the 
phone. To sort the viewable members, the viewing member 
fills in the Show 2802 box 2804 using the drop-down arrow 
2803 to select Crush Matches. The resulting members may be 
further limited by selecting the box 2805 to show Only mem­
bers with Photos. 

52 
decrease. Attendees may find this information useful in help­
ing to determine when they want to arrive or leave, and club 
managers may use such information to determine when they 
want to send out offers to men an to women to achieve more 
desirable curves. 

FIG. 31 is similar to FIG. 27, except that now Reviews 
3100 is selected which brings up the Reviews menu 3200 of 
FIG. 32. In FIG. 32, the heading 3201 indicates that there are 
42 reviews. Reviews include real-time, member-submitted 

10 Surveys, which are estimates of the club scene. Reviews also 
include Po stings, which include (overall) Recommendations, 
Comments, Media, and the like. Using drop-down arrow 
3202 Recommendations is selected in the box 3203 in the 

Based on these elections in this example, summary infor­
mation for all four resulting members is displayed. The first 
entry 2806 in the list for robinhood has a number of identi­
fying icons displayed. The camera icon 2807 indicates that 
this member has at least one photograph. Alternately, depend- 15 

ing on data and screen refresh rates, a thumbnail of the photo 
may be displayed. 

Show heading 3204. The (overall) Recommendation Average 
heading 3205 indicates that the recommendation average for 
the club (i.e., Dragon Bar) is two out of a possible three stars 
based on five reviews going back in time (e.g., 30-60 minutes) 
from 10:22 p.m. There are 18 recommendations where the 
first 10 are displayed. The slider 3209 indicates that if you 

The check-mark icon 2808 indicates that the member is 
checked-in (which is actually redundant information here, 
since this list is already known to be a list of members 
checked-in at Dragon Bar). 

The circle 2809 with the cross in it indicates check-in 
Location visibility: shaded means check-in Location is vis­
ible, where if the left side is shaded it means the other mem­
ber's check-in Location is visible to you, and where if the 
right side is shaded, it means your check-in Location is visible 
to them. In a simpler embodiment, a fully shaded circle 2809 
means your check-in Location is visible to the indicated 
member. 

20 scroll the screen down you will see the remainder of the first 
10 recommendations. 

Each individual review may be summarized with the Dis­
play name of the submitting member, a submission times­
tamp and how many reviews the member has submitted. A 

25 particular review may be selected to see its details. As shown 
previously in FIG. 28, icons indicate the existence of certain 
components or items of interest. In this case, the camera icon 
3207 indicates that there is at least one photo associated with 
the first recommendation 3206 submitted at 10:22 p.m. by 

The heart 2810 indicates Crush Information visibility and 
Crush Matches: shaded means that Crush Information is vis­
ible, and blinking means "is a Crush Match." If the left side of 
the heart is visible/blinking it means the other member's 
Crush Information is visible to you/you are one of their Crush 
Matches; if the right side of the heart is visible/blinking it 35 

means your Crush Information is visible to them/they are one 

30 neotrax. Neotrax gives a one of three stars overall recommen­
dation for the club (i.e., Dragon Bar), and s/he has submitted 
a total of 58 recommendations regarding various clubs so far. 
The text icon 3208 indicates that there is a free-form Com-
ment associated with the third recommendation submitted at 
9:53 p.m. by paintboysteve. Paintboysteve gives the club a 
two of three stars overall recommendation, and he has sub­
mitted 16 recommendations regarding various clubs so far. of your Crush Matches. In a simpler embodiment, a fully 

shaded heart 2810 means the indicated member passes your 
selected Crush Match filter. 

The M,29 indicates that robinhood is a 29-year-old male. 
Besides Crush Matches, examples of other selectable 

options for box 2804 include: All Viewable, Friends, Same 
Hometown, Cool Guys, Women, Demographics or any other 
defined filter or system keyword, etc. 

Besides Recommendations, other Show 3294 options 
include: All Reviews, Crowded, Music, Dancing, Gender 

40 Mix, Age, Comments, Photos, Video Clips, Audio Clips, and 
the like. 

FIG. 33 is similar to FIG. 27, except that now Offers 3300 
is selected which brings up the Offers menu 3400 of FIG. 34. 

FIG. 29 is the Crowd menu similar to FIG. 28 but where 45 
In FIG. 34, the heading 3401 indicates that the member has 3 
offers at Dragon Bar. Using drop-down arrow 3403 "Earliest 
expiration" is selected in the box 3404 in the "Sort by" head­
ing 3202. The first offer 3405 indicates that the member has 
an offer that expires at closing time the current evening for a 

next to Show 2900 the option Demographics 2902 is selected 
using the down-arrow 2901. Gender 2903, Age 2904 and 
Distance 2905 information are then summarized, with the 
option to graph the information. Distance 2905 indicates how 
far the crowd individuals who are checked-in live from you as 
calculated using Zipcodes. Associated with Gender 2903 is 
the Graph 2906 selection. 

FIG. 30 exemplifies the Gender vs. Time 3001 plot that is 
displayed in a Graph 3000 screen when Graph 2906 of FIG. 

50 
2-for-1 drink. As sorted, this is the offer that expires the 
soonest of all offers at the club. Other "Sort by" options 
include: Discount level, Item type, and the like. An offer can 
be selected to view or redeem. 

29 is selected. The solid curves to the left of the "Now" 3009 55 

FIG. 35 is similar to FIG. 27, except that now Description 
3500 is selected which brings up the Description menu 3600 
of FIGS. 36A and 36B. In FIG. 36A, a text description 3601 
of the club is provided. The slider 3602 indicates that the 
screen is continued. The screen ofF I G. 3 6A continues in FIG. 
36B and provides options to view the following about the club 

vertical line are actual data for the current evening; the dotted 
curves to the right of the "Now" 3009 vertical line show 
historic data for the same night of the week. The abscissa 
3003 is a time axis and the ordinate 3002 is the# People axis. 
The legend for the three curves Is provided by the box 3004. 
The curve 3005 designated by X represents Women; the curve 
3006 designated by + represents Men; and the curve 3007 
designated by represents the total of Men and Women. This 
plot shows that at approximated 10:00 p.m. the number of 
men begins to exceed the number of women present. This plot 
also shows that historically, between 11 :30 p.m. and midnight 
that the number of women stops increasing and starts to 

60 (i.e., Dragon Bar): Features 3604, Events 3605, Media 3606, 
Map 3607, Directions 3608, and the like. The slider 3603 
indicates that the screen is a continuation of another screen. 

FIGS. 38-43 illustrate the various stages of the check-in 
involving selection of a club, estimation of the demographics 

65 of patrons at the club, evaluation of the club, the opportunity 
to play a game of chance to win a prize, redeeming the prize, 
and changing the evaluation of the club later. 
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Similar to FIG. 24, FIG. 37 shows the Main menu 3700 on 
a mobile communications device except that now Check-in 
3701 is selected which brings up the Check-in menu 3800 of 
FIG. 38. In FIG. 38, the drop-down arrow 3802 is used to 
select a club entry in the box 3803 under the heading for Clubs 
3801. Once a club is designated, Map 3805 may be selected to 
see a geographical map and optionally other information, 
including directions, about the designated club. Also, once 
inside a club and after a club is designated, Check-in 3804 
may be selected to check-in to the club. Checking-in to a club 
is typically required to redeem offers, get a chance to "play" 
for a door prize, inform others where you are, and the like. 

FIG. 39 is the Review menu 3900, which is part of the 
standard check-in procedure. A Review typically includes: 

54 
As a reward to the member for providing the Survey they 

typically get a chance to win a door prize, such as a discounted 
drink. After checking-in, the member must typically recon­
firm their check-in periodically, e.g., every two hours, or they 
will be automatically checked-out. After reconfirming their 
check-in, they are typically granted another opportunity to 
win a door prize by submitting another Survey. A checked-in 
member may submit a Survey as often as they like, but the 
member's most recent Survey (or, in general, their Review) 

10 places the previous one for any compiled club averages, and 
the member doesn't get a chance to win a door prize more 
often that at a maximum frequency, which is typically every 
two hours. 

Surveys must be submitted while at the club and using the 
15 member's mobile communication device. The optional Post­

ings may be submitted while at the club or anytime after 
leaving, and may be submitted by the member's mobile com­
munication device or from the member's account using a 

(a) a mandatory real-time Survey 3901 and (b) an optional 
Posting 3905. The Survey is a set of questions the member 
checking-in is required to estimate. The Posting typically 
includes: (a) an Overall Recommendation, (b) free-form text 
Comments, and (c) Media. Media typically includes: (a) Pho­
tos, (b) Video Clips, (c)Audio Clips and (d) other documents. 20 

desktop computer. 
When Posting 3905 is selected in FIG. 39, the Posting 

The heading 3901 asks the member checking-in to submit 
a Survey of the club (i.e., the Dragon Bar). The Survey pro­
vides a number of questions to estimate, typically between 
one and six, but typically the number of questions is five. In 
this embodiment, the survey questions asked pertain to: 
Crowded 3902 (with example answers 3903 being: empty, 
so-so, packed, and the like), Music (with example answers 
being: none, recorded, DJ, live, and the like), Dancing (with 
example answers being: nobody, some, everyone, and the 
like), Gender Mix (with example answers being: mostly men 
(dudes), even, mostly women (chicks), and the like) and 
Typical Age (with example answers being: 20's, 30's, 40's & 
up, and the like). In this example, if the estimate of Crowded 
3902 is "packed," the member would select "3" 3904 on their 
mobile communication device. Other survey questions may 
include: drink quality, drink price, cover charge, ethnic mix­
ture, efficiency of bar service, wait to get in, and the like. 

In FIG. 39, to answer a question the member presses the 
corresponding number on their phone. In general, there could 
be more or fewer questions, different members might be 
asked different questions and the member may respond using 
any convenient method or technology. In other words, in 
order to provide more complete demographics of all patrons 
at the club for others to search on, rather than relying on 
automatic tracking of only members (using tracking tech­
nologies such as GPS, WiFi, Bluetooth, etc.) to compile only 
the demographics of members checked into a club, members 
present at the club provide the Hoozware System with real­
time estimates of various demographics categories for all 
patrons at the club. 

menu 4000 of FIG. 40 is brought up. The heading 4001 
indicates that the following information is the Posting for 
Dragon Bar. Postings are optional and are attributed to the 
posting member. The first element of the posting is (overall) 

25 Recommendation 4002. The heading 4003 is a list of exem­
plary possible responses, including: lame, so-so and rocks. Of 
course, there can be other responses. In this example, "rocks" 
corresponds to entering the number "3" 4004. Free-form per­
sonalized Comments 4005 may be entered in the correspond-

30 ing text box. Media 4006 may also be attached, where media 
includes any of a variety of elements, including but not lim­
ited to still images, moving images, sound images, presenta­
tions, combinations of the preceding, and the like. 

FIG. 41 shows a game of chance given to a member after 
35 checking-in and successfully completing a Survey as part of 

a Review. This particular game includes a roulette wheel 
4101. Typically the member will press a key on their mobile 
communication device to initiate spinning of the wheel rou­
lette 4101. In this embodiment, the member has a 1-in-4 (i.e., 

40 25%) chance ofwinning a 2:1 (i.e., 2-for-1) drink. If a win­
ning sector 4102 of the roulette wheel 4101 stops at the 
indicator 4103, the member is informed 4104 that they have 
won a prize. If a member wins a prize, they receive a Prize 
Offer to that effect in their Offer Center that they may redeem. 

45 Typically, the member has a short limited time in which to 
redeem such Prize Offer in order to ensure that a member 
inappropriately checking-in while not at the club cannot 
redeem such Prize Offer before it expires. 

Other games include a modified "shell game," where the 
50 member selects one of a group of items. For instance, there 

may be four drink shakers presented, and the member has a 
one-in-four (25%) chance of picking the drink shaker hiding 
a full drink. Typically, a club participating in the Hoozware 

Members can also provide real-time Postings of the atmo­
sphere and other club characteristics. For instance, if there 
were just one member at a club with 100 patrons in atten­
dance, when the member checked in they might provide a 
Survey estimating that the club was crowded; there was a 55 

rocking DJ that packed the dance floor; the club had an even 
mix of men and women; and the typical patron age was 
20-something. Thus, a different member doing a club search 
would be able to assess the fact that the club atmosphere was 
exactly what they were looking for, even though there was 60 

only one member checked in. Of course, in the future, when 
most club patrons use the Hoozware System, and when GPS, 
WiFi, Bluetooth or any other applicable tracking technology 

System will cover the cost of redeeming the Prize Offer. 
In more general terms, after checking-in and successfully 

submitting a Survey, a member present at a venue uses their 
mobile communication device to communicate with a com­
puter server, where a result of the communication is associ­
ated with the member. The members' mobile communication 
device transmits a first signal concerning the venue to the 
computer server when the member is present at the venue 
with their mobile communication device. In response to the 
first signal, a second signal is transmitted from the computer 
server to the mobile communication device, wherein the sec-is widely supported, the demographics that the Hoozware 

System associates with the club will be more accurate since 65 

such demographics will be based on a larger amount of actual 
member location data than mere estimation. 

ond signal solicits an action from the member. The member 
then performs the action, and their mobile communication 
device transmits a third signal to the computer server indicat-
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ing their action. Then, a fourth signal is transmitted from the 
computer server to the member's mobile communication 
device indicating the result of the member's action. 

FIG. 42 shows how to redeem a Prize Offer. Using their 
mobile communication device, the winning member selects 5 

the Prize Offer in their Offer Center if it is not already being 
displayed. The Prize heading 4200 indicates the contents 
being displayed are a Prize Offer. Typically the club's logo 
4201 is displayed. The type of prize won 4202 is also dis­
played. The heading 4203 indicates that the Prize Offer was 10 

won at 11:45 p.m. that evening at Dragon Bar. The heading 
4204 indicates the details of the Prize Offer as being "Buy 1 
drink, get 1 drink free." Each offer is typically tagged with a 
code, such as the code 4205. Prize Offers typically have a 
limited time by which they must be used. Here the remaining 15 

time to redeem the Prize Offer is 4:56 minutes 4206. Typical 
times range from one to 1 0 minutes, with the typical time 
being five minutes. The message 4207 indicates that the Cou­
pon is deleted after usage! The Prize Offer is valid until the 
timer counts down to zero. During the time the Prize Offer is 20 

valid, the coupon displayed on the member's mobile commu­
nication device must be shown to a member of the club's wait 
staff. The wait staff should verifY that the counter is not yet 
zero. After viewing the coupon, the member or wait staff 
should press the button corresponding to Done 4208 to des- 25 

ignate the coupon as having been "used." Typically, the win­
ning member can request a physical coupon from the wait­
staff if they wish to redeem their Prize Offer at a later time. 

Note that to prevent an unauthorized user from using some­
one else's offers, a member's Offer Center typically can only 30 

be accessed by the mobile communication device of the mem­
ber associated with the offers. Further toward this goal of 
authenticating the redeemer of an offer, when redeeming an 
offer, the photo of the member associated with the offer may 
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and the like. In this example, "Same Hometown" is selected. 
The member may also check the box 4505 to designate that 
the member search result should include "Only members with 
Photos." 

Once the narrowing restriction in box 4504 is selected, the 
member may select Search 4506. Alternately, if the name 
(e.g., Display name, first or last name), phone or email of the 
desired member is known, it may be entered in the box 4507 
under the "Name, phone or email" title, and then selecting 
Lookup 4508. If the name entered is not unique, the result will 
typically include a list of members passing the desired filter. 
The list may be sorted in a variety of way, including in 
alphabetical order. 

FIG. 46A is a repeat of FIG. 45 with Search 4506 high­
lighted. When selected, the Member Search 4600 menu of 
FIG. 46B is displayed. In this example, as indicated by the 
heading, all four of the results are displayed. The member 
with the closest distance in this example is beachdog 4601 
checked-in at Dragon Bar, at a distance of 1.2 miles away. To 
display information of interest about a member, the member 
is highlighted (as midwester is highlighted) and selected. To 
display a map showing the geographical location of a mem­
ber, the member is highlighted (as midwester is highlighted), 
and Map 4602 is selected. As shown previously in FIGS. 28 
and 32, icons associated with the listed members indicate the 
existence of certain components or items of interest. 

When a member is highlighted, as is midwester in FIG. 
46B, and then selected, the member's information accessible 
by the searching member is displayed, as shown in FIGS. 47A 
and 47B. Note that the slider 4714 in FIG. 47 A indicates that 
the information displayed is continued to a subsequent 
screen. Likewise, the slider 4715 in FIG. 47B indicates that 
the information displayed is continued from a previous 
screen. The Display name associated with the information, in 

be displayed on the coupon. 35 this example, midwester 4700, is displayed. The member's 
first name, Chris 4701, is displayed, followed by other asso­
ciated information, where the display may include icons such 
as have already been discussed, including: Display name 

Similar to FIG. 37, FIG. 43 shows the Main menu on a 
mobile communications device, except that now Review 
4300 is selected which brings up the Review menu 3900 of 
FIG. 39, which has already been discussed in detail. Another 
difference in the Main menu display of FIG. 43 compared to 40 

the Main menu display of FIG. 37 is that since the member is 
checked-in, the heading 4301 designates that the member is 
Checked-in at Dragon Bar. The Main menu display ofF I G. 43 
also has a heading 4302 that designates that the member will 
be automatically checked-out in 45 minutes. 

FIGS. 44-47 illustrate the use of a mobile communication 
device with the Hoozware System for locating and viewing 
other members, including "Crush" members, employing fil­
ters for the selection. 

Similar to FIG. 43, FIG. 44 shows the Main menu on a 
mobile communications device, except that now Members 
4400 is selected which brings up the Members menu 4500 of 
FIG. 45. An exemplary label for the screen is Member Finder 
4501. To do a search the member must select the desired field 
under "Consider only" 4502. Typically, "Consider only" 
4502 refers to groups of members or filters used to narrow the 
search space. In the example of FIG. 45, box 4504 is a drop­
down box of choices. To drop down the box 4502, typically a 
down-arrow 4503, or equivalent icon, is used. Typically when 
the box 4504 is dropped down, a button on the mobile com­
munication device 2400 is used to navigate between the selec­
tions, and the "OK" button is used again to select the desired 
option after navigating to it and highlighting it. Alternately, if 
the list of selections is short, a separate check-box can be 
displayed for each selection. Typical choices for the box 4504 
include groups like Friends, Crush Matches, Blocked List, 
and the like, as well as filters like Same Hometown, Cool Guy 

4702, gender and age 4703, check-in status 4704, Location 
visibility 4705, Crush Match status 4706, where checked-in 
4707, distance away 4708, primary photo 4709, Social Infor-
mation Media 4 710, Crush Information 4 711 (if visible to the 
searching member), Postings 4712, the Social Information 
Statement 4713 and other information 4716 such as informa-

45 tion the member listed in their Social Information. FIG. 47B 
provides selections to view or perform the following with 
respect to the member (i.e., midwester ): add as a Friend 4717; 
expose your Crush Information 4718 to the member; add an 
Alert 4719 regarding the member; send a message 4720; 

50 expose your Location 4721 to the member; Block 4722 the 
member from communicating with you, and potentially from 
receiving any information about you; and the like. 

FIGS. 48-50 illustrate the use of a mobile communication 
device for sending messages to other members of the 

55 Hoozware System. 
Similar to FIG. 44, FIG. 48 shows the Main menu on a 

mobile communications device, except that now Messages 
4800 is selected which brings up the Messages menu 4900 of 
FIG. 49. In FIG. 49, the heading 4901 indicates that the 

60 member has 4 messages. Using drop-down arrow 4902 "Ear­
liest date" is selected in the box 4903 in the "Sort by" heading 
4901. The first message 4904 indicates that the member has 
received a message from baddabing on Mar. 13, 2006. The 
message subject was to the effect that the Matrix was rocking. 

65 As sorted, this message at the top is the oldest, i.e., received 
the earliest. Other "Sort by" options include: Oldest date, 
subject, alphabetical, and the like. To choose a message to 
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view or respond to, navigation keys on the member's mobile 
communication device are used to highlight and select a 
desired message, such as the message from midwester 4905. 
Alternately, to compose a new message, Compose 4906 is 
selected. 

If the message from midwester 4905 is selected, it brings 
up a screen exemplified by FIG. 49B. This screen indicates 
that it is Message 3 4907 and contains some summary infor­
mation and icons pertaining to midwester. To view mid­
wester, Member View 4908 is selected. To view information 
on the club midwester is at, Club View 4909 is selected The 
message 4910, including message subject, salutation, body 
and signature are displayed. The following options pertain to 
the currently selected message: Delete 4911 deletes themes­
sage; Previous 4912 displays the previous message in the list 
in FIG. 49A; Reply 4913 opens a reply message to midwester; 
Next 4914 displays the next message in the list in FIG. 49A; 
and Compose 4915 opens a new message. 

In FIG. 49B, Reply 4913 is highlighted. If selected, a reply 
message is opened as shown in FIG. 50. Messages 5000 is the 
menu label. In the reply message, the recipent midwester 
5002 is automatically filled in, as is the subject 5004, saluta­
tion 5006 and signature 5010. To choose from a variety of 
prompted member recipients, the To: box 5001 is selected; to 
choose from a variety of prompted subjects, the Subject: box 
5003 is selected; choose from a variety of prompted saluta­
tions, the Salutation: box 5005 is selected; choose from a 
variety of prompted bodies, the Body: box 5007 is selected; 
choose from a variety of prompted signatures, the Signature: 
box 5009 is selected; and to browse for attachments, the 
Attach: 5011 box is selected. Alternately, any of the corre­
sponding boxes 5002, 5004, 5006, 5008, 5010 may be filled 
manually by typing. To cancel the message Cancel 5013 is 
selected, and to send the message to the intended recipient 
Send 5014 is selected. 

Example prompted recipients include defined groups (e.g., 
Friends) and other members. Example prompted subjects 
include: Call Me!; Check It Out!; Good Tunes!; I'm Here!; 
I'm Outta Here!; It's Rockin'!; Let Me Buy You A Drink!; 
Let's Chat!; Let's Meet!; Meet@ the Bar in 5 mins!; Nice 
Pies!; Nice Profile!; We Match!; Where Are You!; Wink!; 
You're Cute!; You're Hot!; and the like. Example prompted 
salutations include: Hello.; Hey.; Hi.; Hiya.; and the like. 
Example prompted bodies include: Cool.; I'll be there.; 
Maybe later.; No thanks.; Thanks.; Yes.; and the like. 
Example prompted signatures include the sending member's 
Display name, their first name, their last name, and the like. 

58 
member: Adaptive Path has one offer; Dragon Bar 5201 has 
three offers; Hemlock Tavern has one offer and Ruby Skye 
has one offer. 

Similar to FIG. 34, in FIG. 52B, the heading 5202 indicates 
that the member has 3 offers at Dragon Bar. Using drop-down 
arrow 5204 "Earliest expiration" is selected in the box 5205 in 
the "Sort by" heading 5203. The first offer 5206 indicates that 
the member has an offer that expires at closing time the 
current evening for a 2-for-1 drink. As sorted, this is the offer 

10 that expires the soonest of all offers at the club. Other "Sort 
by" options include: Discount level, Item type, and the like. 
An offer can be selected to view or redeem. 

When an offer in FIG. 52 is highlighted and selected, as is 
the first offer 5206, the offer is displayed as exemplified in 

15 FIGS. 53A and 53 B. FIGS. 53A and 53B exemplifY how to 
redeem an offer. Using their mobile communication device, a 
member selects the desired offer in their Offer Center (e.g., 
one of the offers listed in FIGS. 52A and 52 B) if it is not 
already being displayed. The label of the screen In FIG. 53A 

20 is Offers 5300. Typically the club's logo 5301 is displayed. 
The type of offer 5302 is also displayed. The heading 5303 
indicates that the offer is "Offer 1" at Dragon Bar. The head­
ing 5304 indicates the details of the offer as being "Buy 1 
drink, get 1 drink free." The heading 5305 indicates that the 

25 offer expires at closing on the evening of Mar. 14, 2006. To 
use the offer, the member selects "Use Now" 5306. 

When "Use Now" 5306 is selected, the offer heading 5303 
typically changes to say the time that the offer was used 5307, 
e.g., at 11:03 p.m. Each offer is typically tagged with a code, 

30 such as the code 5308. Offers typically have a limited time by 
which they must be used, to prevent the member from going 
to multiple wait staff attempting to use the same coupon 
multiple times. Here the remaining time to redeem the offer is 
1:56 minutes 5309. Typical times range from one to 10 min-

35 utes, with the typical time being two minutes. The offer is 
valid until the timer counts down to zero. During the time the 
offer is valid, the coupon displayed on the member's mobile 
communication device must be shown to a member of the 
club's wait staff. The wait staff should verifY that the counter 

40 is not yet zero. After viewing the coupon, the member or wait 
staff should press the button corresponding to Done 5310 to 
designate the coupon as having been "used." 

FIGS. 54-75 below illustrate a how the Hoozware System 
operates for the venues in the second embodiment. Various 

45 modifications may be introduced for different situations, 
information expanded, incentives varied, and the like. 

An alternate embodiment for a message is where for each 
50 

heading (To, Subject, Salutation, Body and Signature) there is 

FIGS. 54-63 illustrate the fields for a venue representative 
to login and provide their venue account and profile informa­
tion. 

FIG. 54 is the login screen to access the Hoozware System. 
The Hoozware System in this embodiment is accessed via a 
web browser 5400 at the URL 5401. Instead of the H? logo in 
previous figures, FIG. 54 displays a person near a magnifying 
glass 5402. As is customary for login screens, the member is 

(a) a drop-down box listing each of the prompted responses 
along with an entry that says, "Use Custom Box," and a (b) 
box where custom text can be entered. Typically associated 
with the Subject heading is a drop-down box with the list of 
clubs. When used, the Subject is augmented with the selected 
club name. Typically associated with the Signature is a box to 
select to "Include my mobile number." Thus, the member can 
easily inform the recipient of their mobile number, which 
otherwise is not provided to the recipient. 

FIGS. 51-53 display promotional offers from the club to 
the members on the screen of a mobile communication 
device. 

Similar to FIG. 48, FIG. 51 shows the Main menu on a 
mobile communications device, except that now Offers 5100 
is selected which brings up the Offers menu 5200 of FIG. 
52A. FIG. 52A displays four clubs with offers awaiting the 

55 prompted to enter their username in the box 5403 and their 
password in the box 5404. The remainder of the screen may 
be used for general information, advertisements, video pro­
motions, details about the Hoozware System, and the like. 

FIG. 55 is a screen labeled "Venue Console for My Venue" 
60 5500. Using this console, various groups of venue informa­

tion may be accessed, including View information 5503, Pro­
motions information 5404, My Venue Profile information 
5405, My Venue Account information 5406, the ability to 
Logout 5507, and Help 5508. "My Venue Account" informa-

65 tion 5406 presents a screen of information the venue (e.g., 
club, bar, lounge, etc.) completes. The Administrator Primary 
Contact information 5501 is entered in the boxes. Such con-
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tact information typically includes a name, office telephone 
number, mobile number, fax number and email address. 
Although not shown, there may be additional fields 5502 for 
an Administrator Secondary Contact; Marketing Primary 
Contact; Marketing Secondary Contact, and the like. 

60 
(13-28) represent today into the future, which can be both 
viewed and edited. An underlined number, such as number 13 
5902, signifies that the number may be selected to bring up 
the detailed calendar for that day. Selecting (e.g., clicking on) 

5 number 13 5902 in the February 2006 calendar brings up the 
Current Events List 6000 of FIG. 60. Selecting Back 5906 
reverts to the previous screen. 

FIG. 56 presents "My Venue Profile" information. Such 
information typically includes a box 5600 to enter the venue 
name, as well as address, phone, fax, website and directions 
box 5601. The directions box 5601 have an associated slider 

FIG. 60 is a detailed display of an exemplary Current 
Events List 6000 for the date Feb. 13, 2006. Each of the four 

bar 5602 with up/down arrows for causing the text in the 10 underlined events shown is summarize by five event fields, 
directions box 5601 to scroll so the amount of text in the including: Type 6001, an event Name 6002, an event Start 
directions box 5601 is not limited to the box dimensions. The 
slider 5603 indicates that the information on this screen is to 
be continued. 

FIG. 57 is a continuation of FIG. 56. In FIG. 57 the venue 
may enter a Short Summary 5700 and a Long S=ary 5701 
about themselves. Typically, the Short Summary 5700 is used 
when displaying on small screens, such as screens of a mobile 
communication device; typically the Long Summary 5701 is 
used when displaying on large screens, such as desktop com­
puter monitors. 

Time 6003, an event End Time 6004, and a binary indication 
of whether Dancing 6005 is appropriate. To delete a listed 
event, one selects the associated box, such as box 6013 next to 

15 Happy Your 6006, and then selects Delete 6012. To delete all 
events, one can either individually select each associated box, 
or select the single box 6011, which automatically selects 
each box below it. To add a new event, one selects New 6014 
and then completes the various event fields which appear in a 

20 new event window. The first example event listed is for Happy 
Hour 6006 starting at 4:00p.m. 6008 and ending at 6:00p.m. 
6009, where dancing is specified as not really appropriate 
with an entry of No 6010. Note that the spot for a Name is left 
blank 6007 for this particular event. 

FIG. 57 also allows a venue to provide media for the 
Hoozware System to direct to users when they request more 
information about a club they're considering. As shown in 
this embodiment, there are spots for three different media 25 

entries; however, by selecting New 5709, new media entries 
may be added. In this example, the first media entry is a 
picture named photo 1.jpg 5703. The name of the file may be 
typed into the associated box. Alternately, by selecting 
Medial ... 5702 a browse window is typically opened to help 30 

locate the desired file. In this example, to delete an entire 
media entry the associated box 5705 is checked and then 
Delete 5708 is selected. The second media file in this exem-

FIG. 61 is the first of three screens (i.e., together with FIGS. 
62 and 63) that exemplify the information a venue typically 
enters when adding a new event, such as when New 6014 is 
selected in FIG. 60. The screen in FIG. 61 is referred to as a 
New Event screen 6100. First the Type 6101 of event is 
selected. In this example, DJ Music 6102 is specified. The 
down-arrow 6103 is used to expand the box of selections (as 
shown), which in this example include: DJ Music, Live 
Music, Recorded Music, Comedy Show, Dance Performance, 
TV Sports, Activities, Happy Hour, and the like. When any of plary embodiment is a sound file named sound1.wav 5706, 

and the third media file in this example is a movie file named 
videol.wmv 5707. Typically associated (e.g., next to) the 
media file is a caption. In the example of FIG. 57 the caption 
entered for photol.jpg is "Our dance floor" 5704. 

Other elements typically part of the "My Venue Profile" 
information include an events calendar. Typically, to view or 
edit venue event, the venue representative selects the calendar 
icon 5711 or the descriptive words "Events Calendar ... " 
5710. As before, the slider 5712 indicates this screen is con­
tinued on another. 

35 the music choices 6105 (e.g., DJ Music 6104, Live Music or 
Recorded Music) is selected, the lightly colored Genre box 
6106 is displayed to provide a context-sensitive set of subse­
quent choices. (When displayed in context, the Genre box 
6106 is not typically lightly colored, but is only lightly col-

40 ored here to indicate that it remains grayed out until it is in 
context.) In this example, the list of music genre is so long that 
it has been figuratively wrapped 6108 to continue with the 
remainder of the selections 6109. The genre selected in this 
example is Hip Hop 6107. Other music genre choices include: 

45 60's, 70's, SO's, 90's, A Capella, Acid, Acoustic, Alternative, 
Blues, Christian, Classic Rock, ... , Soul, Techno, Vocal, and 
the like. 

FIG. 58 provides still more information a venue can com­
plete for the Hoozware System to make available to users, i.e., 
members, and optionally to guests, of the system. Such infor­
mation includes the availability and type of Food 5800; the 
Atmosphere 5805; the Dress Code 5806; available Entertain­
ment 5807; the existence of a Coat Check 5808; whether the 50 

venue is "Good for Kids" 5809; and the like. FIG. 58 provides 
various example elections for each category just listed; for 
example, elections for the Food 5800 category may include: 

Similar to the context-sensitive music genre, if TV Sports 
6110 were selected as the Type 6101, a TV Sports list 6111 of 
options may be boldly displayed. Possible TV Sports choices 
include: Football, Baseball, Basketball, Hockey, Tennis, and 
the like. In this example Baseball 6112 has been selected. 

Also similar to the context-sensitive music genre, if Activi­
ties 6113 were selected as the Type 6101, an Activities list 
6114 of options may be boldly displayed. Possible Activities 
choices include: Pool, Darts, Poker, and the like. In this 
example Poker 6115 has been selected. The slider 6116 indi­
cates this screen is continued. 

No food 5801, Bar food 5803, Full menu 5804, and the like. 
To select an election such a "No food" 5801, typically one 55 

checks the associated box 5802. The slider 5810 at the bottom 
indicates that this is the last screen for My Venue Profile. 

FIG. 59 provides an example embodiment of an Events 
Calendar 5900 which is opened when either the calendar icon 
5711 or text Events Calendar ... 5710 are selected in FIG. 57. 
As displayed, two months at a time, February 5901 and March 
5903, are presented. By selecting the right arrow 5905 the two 
months are each incremented by one month; similarly, by 
selecting the left arrow 5904 the two months are each decre­
mented by one month. The lighter colored days of February 
(1-12) represent days already passed, which can only be 
viewed but no longer edited; whereas, the darker colored days 

FIG. 62 is a continuation of the New Event screen of FIG. 
60 61. Here the name of the DJ event is specified as "Frenchy 

Lefreak" 6200. As with venue information, event information 
may also have a Short Summary 6201 and a Long Summary 
6202 for mobile and desktop screens, respectively. The time 
the Doors Open 6203 is specified, as is the Start Time 6204 

65 and End Time 6205 for the event. Cover charge 6206 is 
specified as not existing based on a check in the No box 6207. 
If there were a cover charge, the No box 6207 would not be 
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checked, and the lightly colored cost box 6208 and starting 
time 6209 for the cover charge would become boldly colored, 
indicating they are relevant. Dancing 6210 is specified by 
checking either the Yes box 6211 or No box 6213. Since the 
Yes box 6211 is checked, the starting time 6212 for dancing is 5 

relevant. 
If the event repeats, the Recurrence box 6214 is selected. 

The Recurrence box 6214 may operate like the other popular 
calendaring systems, such as the Recurrence option in the 
calendar feature ofMicrosoft Outlook®, where various recur- 10 

renee parameters may be selected. The slider 6215 indicates 
that this slide is a continuation and there is still another slide 
to come. 

62 
subdivided into Male population 6414 and Female population 
6415. In the associated table, each of these populations is 
tabulated versus time of day, where both the raw number and 
percent of total is presented. For instance, in cell 6417, the 
total number of Females at the venue at 8:30p.m. 6416 is 5, 
which corresponds to 56% of the total population of9. Slider 
6418 indicates there are subsequent slides. 

If the underline word Total in FIG. 64 is selected, the 
tabulated data is graphed, typically in a new window. This 
graph is similar to the graph previously described in FIG. 30. 
The title is "Total: Members at My Venue" 6500. The number 
of people 6502 is plotted on the ordinate; whereas, the time 
6503 is plotted on the abscissa. The curve 6504 designated by 
X is for Women; the curve 6505 designated by + is for Men; FIG. 63 is the final screen example here for adding a new 

event, as indicated by the slider 6311 at the bottom. In this 
figure, various website links are provided, including a link 
6300 to information the venue provides regarding the event; 
as well as, a link 6301 the performer (i.e., the "talent") pro­
vides to their own website. In a similar manner that a venue 
added media to embellish information about them in FIG. 57, 
so can a performer, or a venue, add media about an event. In 
FIG. 63, the filename photo1.jpg 6303 may be typed in to the 
box, or the underlined word Medial ... 63 02 may be selected 

15 and the top curve 6506 designated by 0 is the total number of 
people. The legend 6501 is provided. At roughly 10:00 p.m. 
6507 the number of men surpasses the number of women at 
the venue, and the number of women takes a steep drop off 
aronnd midnight 6508. Selecting the underlined text for 

20 Number of People, causes the ordinate to switch from "num­
ber of people" to "percent of people". Selecting Back 6509 
causes the screen to present the previous display. 

FIG. 66 is a continuation of FIG. 65 where instead of total 
number of people, Age 6600 and Age Range 6604 are the 

25 selected demographics to tabulate (and potentially plot). 
to bring up a browser window to allow one to search for the 
desired media file in a file system. To delete a media listing, 
the associated box 6305 is checked and Delete 6306 is 
selected. Each media entry has an optional Caption, such as 
"Frenchy" 6304 in the photol.jpg example. Selecting New 
6307 allows a new media entry to be stored. Back 6308 
caused the screen to go back to the previous display. Selecting 30 

OK 6309 causes the entered information to be stored and 
closes the NewEvent window; and Cancel 6310 closes the 
New Event window without storing any modifications made. 

Range 6605 is 21-24 years old; cell 6606 says there are 4 
people accounting for 20% of the population in the 21-24 
year-old range; cell 6603 says 34.3 is the average 6601 age at 
8:30p.m. 6602. The slider is 6607. 

FIG. 68 is a continuation where Salary 6800 is the selected 
demographic. Cell 6803 indicates that 7% of the member 
population at the venue at 8:30 p.m. 6802 makes less than 
$50,000 per year 6801. The slider is 6804. 

FIGS. 64-69 illustrate the fields used for presenting the 
demographics of members at a venue, where FIG. 65 is an 
illustrative graph of the data tabulated in FIG. 64. 

FIG. 67 is a continuation where Music Preference 6700 is 
35 the selected demographic. Cell6703 indicates that 45% of the 

member population at the venue at 8:30p.m. 6702 likes Hip 
Hop 6701. The slider is 6704. FIG. 64 again displays the Venue Console, with focus this 

time on View 6400. In one exemplary embodiment there are 
three categories ofView 6400: Member Demographics 6401, 
Venue Characteristics 6402 and Report 6403. FIG. 64 shows 
how a member's demographics may be specified. One can 
specifY they are interested in member demographic data from 
only today (in this example, Feb. 13, 2006) 6404. Since the 
associated box is not checked, the text "Today" is lightly 
colored. To specify a range of dates over which member 45 

demographic data should be assembled, Range 6405 is 
selected, as well as Start Date 6406 and End Date 6410. One 
convenient way that the dates may be entered is to use the 
drop-down arrow 6408 to select from a list of allowable dates, 
including "Nov" 6407. The month, day and year may be 50 

individually selected for both the Start Date 6406 and End 
Date 6410, or, alternately, it may be convenient to select a 
calendar 6409 that opens a new window and allows the user to 
select the desire date from an image of a monthly calendar, 
similar to what was depicted in FIG. 59 for specifying event 55 

dates. If a range of dates is selected, different slices of the data 
may be selected 6411 and averaged, or otherwise mathemati­
cally operated upon. A slice of data may be selected by 
specifYing one or more days of the week over which to per­
form the average. Other selections include specifying 60 

whether to use members only at the venue's venue 6419, or 
members that attended all venues 6420 over the selected day 

FIG. 69 is a continuation where Distance Traveled 6900 is 
the selected demographic. Cell6903 indicates that 30% of the 

40 member population at the venue at 8:30p.m. 6902 traveled 
less than one mile 6901. The slider is 6904. Other member 

or range of days. 
The Table Chooser 6412 button provides a user interface 

for specifying which demographic field or other parameter is 65 

of interest in the selected member data. For instance, one 
demographic field is total population 6413, which may be 

demographics which a venue may wish to select to tabulate or 
plot include: Education, Occupation, City, Interests, Sports 
Preferences, and the like. 

FIGS. 70-75 provide illustrative fields for promotional 
activities. FIG. 70 again displays the Venue Console, with 
focus this time on Promotions 7000. In one exemplary 
embodiment there are three categories of Promotions 7000: 
New 7001, Current 7002 and Expired 7003. The New 7001 
category assists a venue operator in defining a new promo­
tion, including selecting to whom it will be sent. The screen 
asks the venue to "Select Recipients" 7004. At any time, the 
total selected recipients is tallied. In this example, the total is 
21,969 7005. To limitthenumberofrecipients, the venue may 
elect to send the promotion to everyone who's redeemed an 
offer at their venue within some selected time frame 7006. 
The venue may also similarly limit the promotion to redemp­
tions at anyvenue 7007, which Is what is being done in this 
example. The slider is 7008. 

Similarly, the venue may limit the promotion to people 
who've attended their venue 7000, or any venue 7001 in some 
previous time frame, as shown in FIG. 71. Similarly, the 
venue may limit the promotion to people who've attended 
Happy Hour at their venue 7002, or any venue 7003. The 
slider is 7004. 

FIG. 72 allows the venue to further limit the number of 
promotion recipients by member demographics 7200, such as 



US 7,856,360 B2 
63 

Gender 7202, Age 7206, Distance 7207, whether the mem­
ber's on the venue's VIP list 7209, the type of Music they like, 
their Salary, Education, Occupation, Sports interests, Out­
door Activities, Other Interests, City, and the like. 

Note: When one clicks on an underlined label followed by 
" ... ", and further followed by a box with up/down arrows, 
they get a selection box similar to what they get when one 
clicks on "To ... " while addressing an email in Outlook. 
Also, a check box is automatically unchecked if a list is 
specified. 1 o 

FIG. 73 demonstrates how to Select a Promotion 7300. 
First the Type 7301 is selected, such as: 2 for 1, Free, Dis­
count, and the like. Next the item 7304 the Type applies to is 
designated, such as All Drinks, Beer/Wine, Well Drinks, 
Admission, Food Item, Merchandise, and the like. Next, if 15 

appropriate, a Discount 7305 is selected, where the Discount 
7305 is specified in dollar amounts or percentage 7307. Typi­
cally a minimum is set for each to make sure a member gets a 
good offer and not just a useless advertisement. The venue 
may also select that a discount only applies to a second or 20 

lesser-priced item 7308. Short 7310 and long 7311logos may 
also be specified to be associated with the promotion. 

In FIG. 74 allows the venue to select dates 7400 that the 
promotion is sent out 7401, the promotion begins 7405, 
expires 7406, and whether there is a Recurrence 7407.Any of 25 

the type of date entry techniques already described or other­
wise convenient may be employed. If the number of recipi­
ents is greater than desired based on the other types of limi­
tations previously discussed, the venue may limit the 
recipients 7408 by requiring that the promotion fit a budget 30 

7409, that the number of recipients not exceed a limit 7412, 
that the number of redemptions of the offer not exceed a limit 
7415, and the like. Any number entered in box 7412 is 
reflected in the line 7 414. When all the promotion parameters 
are specified, the venue reviews the promotion 7416. 35 

FIG. 75 displays a user friendly summary of the promotion 
in the area 7500. The promotion can be saved 7501 for later, 
printed 7502, canceled 7504, or submitted 7505, and the like. 

It is evident from the above description that the subject 
40 

invention provides for an effective and efficient way for 
people and venues to communicate for increasing the enjoy­
ment of individuals in visiting venues and for enhancing 
revenues received by the clubs. The ability to evaluate a 
particular venue before traveling to the venue encourages 

45 
individuals to participate in the activities of the venues. Indi­
viduals are informed as to the demographics at a venue and 
available rewards at the venue. The system provides for loca­
tion based marketing and social networking in a unique and 
more efficient way as compared to prior methods. 

50 
All publications and patent applications cited in this speci­

fication are herein incorporated by reference as if each indi­
vidual publication or patent application were specifically and 
individually indicated to be incorporated by reference. 

Although the foregoing invention has been described in 55 
some detail by way of illustration and example for purposes 
of clarity of understanding, it will be readily apparent to those 
of ordinary skill in the art in light of the teachings of this 
invention that certain changes and modifications may be 
made thereto without departing from the spirit or scope of the 60 
appended claims. 

What is claimed is: 
1. A system for providing a service to venues where people 

aggregate, said system comprising members associated with 65 

an organization for processing and transmitting information 
to said venues, said members or non-members, said members 

64 
having mobile communication devices, said system requiring 
at least one member to attend a venue, said system compris­
ing: 

a data processor, said data processor: 
(1) receiving real-time data comprising information about 

a venue or attendees at said venue from a mobile com­
munication device of at least one member presently or 
recently at said venue; and 

or 

(A) processing said real-time data by (a) correlating said 
information about said attendees at said venue with 
trait information of said member on said data proces­
sor, or (b) combining real-time data from a plurality of 
members, when said data processor receives real-time 
data comprising information about said attendees at 
said venue from a mobile communication device of at 
least a second member presently or recently at said 
venue; 
said processing to provide processed data comprising 

a demographic of said attendees at said venue; and 
communicating to a recipient said processed data; 

(B) communicating to a recipient said real-time data 
comprising a demographic of said attendees at said 
venue; or 

(C) combining real-time data comprising a characteris­
tic of said venue from a plurality of members to pro­
vide a combined characteristic of said venue, when 
said data processor receives real-time data compris­
ing a characteristic of said venue from mobile com­
munication devices of a plurality of members pres­
ently or recently at said venue; and 
communicating to a recipient said combined charac­

teristic of said venue; 

(2) comprising information of a reward; 
performing in the following order: 

prior to a member being in a venue, informing said 
member of said reward that is receivable upon said 
member indicating in real time said member's pres­
ence in said venue; 

receiving said indicating from a mobile communica­
tion device of said member, whereby said reward 
becomes receivable; 

processing said indicating to provide processed data 
comprising (A) the real-time location of said mem­
ber, (B) a trait of said member, wherein said data 
processor comprises said trait, (C) a demographic 
of attendees at said venue, wherein said data pro­
cessor comprises said demographic of attendees at 
said venue, or (D) a combined characteristic of said 
venue, wherein said data processor comprises said 
combined characteristic of said venue; and 

communicating to a recipient said processed data. 
2. A method for providing a service to venues where people 

aggregate, said people comprising members associated with 
an organization for processing and transmitting information 
to said venues, said members or non-members, said members 
having mobile communication devices, said method requir­
ing at least one member to attend a venue, said method 
employing a data processor: 

(1) receiving real-time data comprising information about 
a venue or attendees at said venue from a mobile com­
munication device of at least one member presently or 
recently at said venue; and 
(A) processing said real-time data by (a) correlating said 

information about said attendees at said venue with 
trait information of said member on said data proces­
sor, or (b) combining real-time data from a plurality of 
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members, when said data processor receives real-time 
data comprising information about said attendees at 
said venue from a mobile communication device of at 
least a second member presently or recently at said 
venue; 
said processing to provide processed data comprising 

a demographic of said attendees at said venue; and 
communicating to a recipient said processed data; 

66 
(C) combining real-time data comprising a characteris­

tic of said venue from a plurality of members to pro­
vide a combined characteristic of said venue, when 
said data processor receives real-time data compris­
ing a characteristic of said venue from mobile com­
munication devices of a plurality of members pres­
ently or recently at said venue; and 

(B) communicating to a recipient said real-time data 
comprising a demographic of said attendees at said 10 

communicating to a recipient said combined charac­
teristic of said venue. 

4. A system according to claim 3 consisting of (A), wherein 
said recipient comprises members. venue; or 

(C) combining real-time data comprising a characteris­
tic of said venue from a plurality of members to pro­
vide a combined characteristic of said venue, when 
said data processor receives real-time data compris­
ing a characteristic of said venue from mobile com­
munication devices of a plurality of members pres­
ently or recently at said venue; and 
communicating to a recipient said combined charac­

teristic of said venue; 

5. A system according to claim 3 consisting of(B), wherein 
said recipient comprises members. 

6. A system according to claim 3 consisting of(C), wherein 
15 said recipient comprises members. 

20 

7. A system according to claim 3, wherein said communi­
cated demographic of attendees at said venue or said commu­
nicated combined characteristic of said venue is for the 
present time. 

(2) comprising information of a reward; 
performing in the following order: 

8. A system according to claim 3, wherein said communi­
cated demographic of attendees at said venue or said commu­
nicated combined characteristic of said venue is for a recent 
time. 

prior to a member being in a venue, informing said 
member of said reward that is receivable upon said 25 

member indicating in real time said member's pres­
ence in said venue; 

9. A system according to claim 3, wherein said communi­
cated demographic of attendees at said venue or said commu­
nicated combined characteristic of said venue is for a past 
specific time. 

receiving said indicating from a mobile communica­
tion device of said member, whereby said reward 
becomes receivable; 

processing said indicating to provide processed data 
comprising (A) the real-time location of said mem­
ber, (B) a trait of said member, wherein said data 
processor comprises said trait, (C) a demographic 

10. A system according to claim 3, wherein said commu­
nicated demographic of attendees at said venue or said com-

30 municated combined characteristic of said venue is for a 
future specific time. 

of attendees at said venue, wherein said data pro- 35 

cessor comprises said demographic of attendees at 
said venue, or (D) a combined characteristic of said 
venue, wherein said data processor comprises said 
combined characteristic of said venue; and 

11. A system according to claim 3, wherein said data pro­
cessor comprises (a) a computer server or (b) a processor in 
said mobile communication device. 

12. A system according to claim 3, wherein said data pro-
cessor comprises information of a reward and informs said 
member of said reward receivable by said member for (a) 
providing said trait information, (b) providing said real-time 
data, (c) providing said demographic of attendees, (d) pro-

communicating to a recipient said processed data. 
3. A system for providing a service to venues where people 

aggregate, said system comprising members associated with 
an organization for processing and transmitting information 

40 viding said characteristic of said venue, (e) accepting a ven­
ue's promotion, (f) accepting a sponsor's promotion, (g) 
recruiting new members or (h) having become a member of 
said organization. 

to said venues, said members or non-members, said members 
having mobile communication devices, said system requiring 45 

at least one member to attend a venue, said system compris­
ing: 

a data processor, said data processor: 
receiving real-time data comprising information about a 

venue or attendees at said venue from a mobile com- 50 

munication device of at least one member presently or 
recently at said venue; and 

(A) processing said real-time data by (a) correlating said 
information about said attendees at said venue with 
trait information of said member on said data proces- 55 

sor, or (b) combining real-time data from a plurality of 
members, when said data processor receives real-time 
data comprising information about said attendees at 
said venue from a mobile communication device of at 
least a second member presently or recently at said 60 

venue; 
said processing to provide processed data comprising 

a demographic of said attendees at said venue; and 
communicating to a recipient said processed data; 

(B) communicating to a recipient said real-time data 65 

comprising a demographic of said attendees at said 
venue; or 

13. A system according to claim 12, wherein said reward is 
receivable at said venue. 

14. A system according to claim 12, wherein said reward 
comprises promotional material, rewards points, cash, credit, 
a coupon, a discount or organization honors. 

15. A system according to claim 14, wherein said promo­
tional material comprises, or said rewards points are used to 
receive, drink specials, cover charge discounts, access to VIP 
lounges, transportation offers, parking specials, food spe­
cials, merchandise offers, lodging specials, music down­
loads, passes to events or retail gift cards. 

16. A system according to claim 15, wherein said data 
processor comprises (a) a computer server or (b) a processor 
in said mobile communication device. 

17. A system according to claim 12, wherein said reward 
comprises organization honors. 

18. A system according to claim 3, wherein said real-time 
data comprises said member's estimate of at least one of the 
following demographics of attendees at said venue: crowd 
size, gender mix, average age, ethnic mixture, and number of 
people dancing. 

19. A system according to claim 3, wherein said real-time 
data comprises said member's estimate of at least one of the 
following real-time characteristics of said venue: drink qual-
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ity, drink price, drink specials, expensiveness, cover charge, 
coat check, type of music, genre of music, efficiency of bar 
service, wait to get in, atmosphere, lighting, attire, drinks and 
food available, dancing, closing time, comment, photo, audio 
clip, video clip, rating, and overall recommendation. 

20. A system according to claim 3, wherein said data pro­
cessor transmits member-intended information to a request­
ing member, said member-intended information based on any 
of the following being communicated to said data processor 
as desired or ranked by said requesting member: a specified 10 

demographic of attendees, a specified venue characteristic, 
closest venue to member's current location, most offers avail­
able, available offers, most drink specials, a specified member 
present, most members present, most or fewest male mem­
bers present, most female members present, highest percent- 15 

age of single females, most friends in attendance, a specified 
typical age range, highest rating from other members, best 
match to custom demographic, ladies/guys night, rowdy 
atmosphere, quiet atmosphere, dancing, live music, comedy, 
happy hour, sports, a specified music genre playing, no cover 20 

charge, inexpensive drinks, or high quality of bar service. 
21. A system according to claim 3, wherein said real-time 

data is received in response to a prompt transmitted to said 
mobile communication device from said data processor after 
said member indicates said member's presence in said venue. 25 

22. A system for providing a service to venues where 
people aggregate, said system comprising members associ­
ated with an organization for processing and transmitting 
information to said venues, said members or non-members, 
said members having mobile communication devices, said 30 

system requiring at least one member to attend a venue, said 
system comprising: 

a data processor, said data processor: 
receiving real-time data comprising information about 

attendees at said venue from a mobile communication 35 

device of at least one member presently or recently at 
said venue, said real-time data comprising location 
information of said member provided by 
(1) a position-sensing device, or 
(2) said member checking-in using said mobile com- 40 

munication device; 
correlating said location information with trait informa­

tion of said member on said data processor to provide 
a demographic of attendees at said venue; and 

communicating to a recipient said demographic of 45 

attendees at said venue. 
23. A system according to claim 22 consisting of (1 ). 
24. A system according to claim 22 consisting of (2). 
25. A system according to claim 22, wherein said data 

50 
processor determines, for a plurality of members indicating 
their presence at said venue, a statistic of the trait categories of 
said indicating members. 

26. A system according to claim 25, wherein said statistic 
comprises the number of said indicating members or the 

55 
percentage of said indicating members possessing a specified 
trait. 
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prior to a member being in a venue, informing said 

member of said reward that is receivable upon said 
member indicating in real time said member's pres­
ence in said venue; 

receiving said indicating from a mobile communica­
tion device of said member, whereby said reward 
becomes receivable; 

processing said indicating to provide processed data 
comprising (A) the real-time location of said mem­
ber, (B) a trait of said member, wherein said data 
processor comprises said trait, (C) a demographic 
of attendees at said venue, wherein said data pro­
cessor comprises said demographic of attendees at 
said venue, or (D) a combined characteristic of said 
venue, wherein said data processor comprises said 
combined characteristic of said venue; and 

communicating to a recipient said processed data. 
28. A system according to claim 27, each member of a 

plurality of said members indicating in real time their pres­
ence in said venue, wherein the real-time location of each 
member of said plurality is determined from said indicating 
and correlated with trait information of each member of said 
plurality to provide said demographic of attendees at said 
venue. 

29. A system according to claim 27, wherein said commu-
nicated demographic of attendees at said venue or said com­
municated combined characteristic of said venue is for the 
present time. 

30. A system according to claim 27, wherein said commu­
nicated demographic of attendees at said venue or said com­
municated combined characteristic of said venue is for a 
recent time. 

31. A system according to claim 27, wherein said commu­
nicated demographic of attendees at said venue or said com­
municated combined characteristic of said venue is for a past 
specific time. 

32. A system according to claim 27, wherein said commu­
nicated demographic of attendees at said venue or said com­
municated combined characteristic of said venue is for a 
future specific time. 

33. A system according to claim 27, wherein said data 
processor comprises (a) a computer server or (b) a processor 
in said mobile communication device. 

34. A system according to claim 27, wherein said data 
processor transmits to said mobile communication device 
that said reward is receivable. 

35. A system according to claim 27, wherein said indicat­
ing comprises a checkin. 

36. A system according to claim 35, wherein said checkin 
consists of indication of said venue. 

37. A system according to claim 35, wherein said checkin 
comprises a survey of said venue. 

38. A system according to claim 35, wherein said checkin 
comprises a rating of said venue. 

39. A system according to claim 27, wherein said indicat­
ing comprises location information manually entered into 
said mobile communication device. 27. A system for providing a service to venues where 

people aggregate, said system comprising members associ­
ated with an organization for processing and transmitting 
information to said venues, said members or non-members, 
said members having mobile communication devices, said 
system requiring at least one member to attend a venue, said 
system comprising: 

40. A system according to claim 35, wherein said reward 

60 comprises rewards points, and upon said data processor 
receiving said checkin, goods or services at said venue 
becoming redeemable using said rewards points. 

a data processor, said data processor: 
comprising information of a reward; 
performing in the following order: 

41. A system according to claim 27, wherein said reward is 
provided by said venue or a sponsor, said reward receivable at 

65 said venue. 
42. A system according to claim 27, wherein said reward is 

provided by said organization. 
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43. A system according to claim 27, wherein said venue or 
a sponsor has a communication device accessing an applica­
tion provided by said organization for selecting mobile com­
munication devices of members to which to transmit said 
information of a reward, said reward receivable at said venue. 

44. A system according to claim 43, wherein said selecting 
is based on (a) a demographic of attendees at said venue, (b) 
a characteristic of said venue, (c) a trait of a member, (d) a 
behavior of a member, (e) the location of a specified member 
or (f) instructions provided by said venue or sponsor. 10 
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processing said indicating to provide processed data com­

prising (A) the real-time location of said member, (B) a 
trait of said member, wherein said data processor com­
prises said trait, (C) a demographic of attendees at said 
venue, wherein said data processor comprises said 
demographic of attendees at said venue, or (D) a com­
bined characteristic of said venue, wherein said data 
processor comprises said combined characteristic of 
said venue; and 

communicating to a recipient said processed data. 
53. A method for providing a service to venues where 

people aggregate, said method employing members associ­
ated with an organization for processing and transmitting 
information to said venues, said members or non-members, 

45. A system according to claim 27, wherein said inform­
ing is for: (a) providing trait information, (b) providing 
behavior information, (c) providing location information, (d) 
providing a demographic of attendees, (e) providing charac­
teristic information, (f) accepting a venue's promotion, (g) 
accepting a sponsor's promotion, (h) recruiting new members 
or (i) having become a member of said organization. 

46. A system according to claim 27, wherein said reward 
comprises promotional material, rewards points, a game, 
cash, credit, a coupon, a discount or organization honors. 

15 said members having mobile communication devices, said 
method requiring at least one member to attend a venue, said 
method employing a data processor comprising a game and 
information of a reward for a successful result of said game, 

20 

47. A system according to claim 46, wherein said promo­
tional material comprises, or said rewards points are used to 
receive, drink specials, cover charge discounts, access to VIP 
lounges, transportation offers, parking specials, food spe­
cials, merchandise offers, lodging specials, music down- 25 

loads, passes to events or retail gift cards. 
48. A system according to claim 27, wherein said reward 

comprises promotional material, information of said promo­
tional material is received by said data processor from said 
venue or a sponsor, and said promotional material becomes 30 

receivable at said venue using said mobile communication 
device. 

49. A system according to claim 27, wherein said indicat­
ing does not comprise a request to receive said reward. 

50. A system according to claim 27, wherein said member 35 

is required to receive said reward within a limited time period 
to ensure said member (a) is at said venue when providing 
said indicating, or (b) does not receive said reward multiple 
times. 

51. A system according to claim 27, wherein said inform- 40 

ing uses said mobile communication device, a laptop com­
puter or a desktop computer; said reward includes a drink 
discount, a food special, a cover-charge discount or rewards 
points; said indicating is by checking-in using said mobile 
communication device; and said reward is redeemed using 45 

said mobile communication device. 
52. A method for providing a service to venues where 

people aggregate, said method employing members associ­
ated with an organization for processing and transmitting 
information to said venues, said members or non-members, 50 

said members having mobile communication devices, said 
method requiring at least one member to attend a venue, said 
method employing a data processor comprising information 
of a reward, said data processor performing in the following 
order: 

prior to a member being in a venue, informing said member 
55 

of said reward that is receivable upon said member indi­
eating in real time said member's presence in said venue; 

receiving said indicating from a mobile communication 
device of said member, whereby said reward becomes 60 

receivable; 

said data processor performing in the following order: 
prior to a member being in a venue, informing said member 

of said game and said reward being offered upon said 
member indicating in real time said member's presence 
in said venue; 

receiving said indicating from a mobile communication 
device of said member; 

providing said member said game; 
receiving the result of said member playing said game; 
determining whether said result is successful; 
informing said member or said venue whether said result is 

successful; 
processing said indicating to provide processed data com­

prising (A) the real-time location of said member, (B) a 
trait of said member, wherein said data processor com­
prises said trait, (C) a demographic of attendees at said 
venue, wherein said data processor comprises said 
demographic of attendees at said venue, or (D) a com­
bined characteristic of said venue, wherein said data 
processor comprises said combined characteristic of 
said venue; and 

communicating to a recipient said processed data. 
54. A method according to claim 53, wherein when said 

result is successful, said data processor informing said mem­
ber that said reward is receivable. 

55. A method according to claim 54, wherein said member 
is required to receive said reward at said venue within a 
limited time period to ensure said member is at said venue 
when playing said game. 

56. A method according to claim 53, wherein prior to 
providing said member said game, receiving from said 
mobile communication device a demographic of attendees at 
said venue. 

57. A method according to claim 53, wherein said game is 
a game of chance. 

58. A method according to claim 53, said providing being 
to said mobile communication device. 

59. A method according to 53, wherein said data processor 
comprises (a) a computer server or (b) a processor in said 
mobile communication device. 

* * * * * 


